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Convio Booster Shot Fundraising Guide




CONVIO BOOSTER SHOT FUNDRAISING GUIDE
	Client: BC Cancer Foundation

	Client Convio Short Name:  BCCF

	Sender Address: cancerwise@bccancerfoundation.com or info@bccancer.bc.ca 
(HINT: Your supporters will see this in the “from” line - constituent replies and out-of-office notifications go here; a general NPO address is preferred)

	Sender Name: (1st Email Appeal from Anita Cochrane. Stewardship Email from BC Cancer Foundation. 2nd Email Appeal from Douglas Nelson) (HINT: Your supporters will see this in the “from” line - your sender should be generic or the same name as the signature.)

	Submission instructions
Send this completed form to getready@convio.com no later than November 13th, 2009.  

You should receive a confirmation of your submission within one business day.  If you do not receive a confirmation, please check in with us.  You should receive a test message that contains your content within ten business days.

Your subject line should contain your organization’s Convio short name, the word “EOY FUNDRAISING”, and your content submission date.  For example:  “AHS – EOY FUNDRAISING – 11/12/2009”.  If you submit your content multiple times prior to a deadline, all but your most recent submission will be ignored.

Please note that if you miss your submission deadline, submit an incomplete document, or if the subject line of your email submission is not clear, production of your campaign could be delayed or canceled.

	Please allow ten business days from the date of your submission for Convio staff to process, build, and test your campaign based on the content you provide

	OBJECTIVE/OVERVIEW

	The End-of-Year Campaign asks your constituents for their financial support, stewards existing donor relationships, and generally keeps your organization top-of-mind with your constituents during the holidays.  This campaign includes:
· Two Email Appeal Messages

· One eCard Stewardship Message

· A campaign promotion on your website homepage 

This guide collects your content for the two email appeal messages and one eCard stewardship message:  
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	REQUIRED CONTENT

	If you would like us to build your entire campaign using a minimal amount of required information, please provide:

	CAMPAIGN THEME

	Requirements
Describe, in your own words, the theme of this campaign.  The best campaign themes are short, to the point, and can be expressed in a single sentence.  This theme should be easily woven through your entire campaign, including subject lines, calls to action, and campaign images.  If you already have an offline fundraising campaign planned for year-end, you should consider using the same theme so that your online campaign complements your offline activities.  Some examples:

· “Make them cry this Christmas” – a year-end campaign by the Paul Anderson Youth Home to promote their fundraising onions, hot sauces, and giving in general over the holidays.

· “Spread Joy to the World” – a year-end campaign by Riverwalk Jazz to promote support for their online jazz programs as a way to bring an appreciation for classic jazz to an international audience

· “Bring light into a senior's life this Chanukah” – a holiday campaign by DOROT to remind their constituents about the need to visit and support the homebound elderly during Chanukah



	Giving Hope and Saving Lives

	CAMPAIGN NARRATIVE 

	Requirements
Describe, in your own words, the story you’d like to tell your constituents in the course of this campaign. Keep in mind that your campaign will have multiple email messages and should convey a beginning (launch), middle (stewardship) and end (last chance to give in 2008). Unless you write out each message for us in the “optional content” section, we will use portions of the text you provide to create your actual email messages and related content.  Please answer questions like:

· What is the most compelling need your organization will address during the holidays?

· What is the most moving personal story you’d like to share about the work you’re doing?

· What is happening right now or what will happen in December to make this campaign timely?

· What is the impact you hope to have in the coming year?



	Tell the story of at least two cancer patients who have benefited from treatment at the BC Cancer Agency

	APPEAL IMAGE (for email right column)

	Requirements – Digital image related to your campaign theme and narrative
Max 160 pixels wide, about 200 pixels tall – Convio cannot guarantee the resolution and dimensions of images that are not pre-cropped and sized to their final dimensions.  Remember that this image is part of a message that asks for a financial contribution, so it’s important to provide a compelling visual connection to the impact their donations will have.

	Appeal Image #1:” BCCF_EYO_Anita_eAppeal.jpg”


	HOLIDAY eCARD IMAGE

	Requirements – Digital image related to your campaign theme and narrative

Max 350 pixels wide, 400 pixels tall – Convio cannot guarantee the resolution and dimensions of images that are not pre-cropped and sized to their final dimensions.

	Holiday eCard Image: “BCCF_EYO_Stewardship.jpg”


	VISUAL DESIGN

	Requirements

Please choose one of end-of-year visual designs for your campaign.  We will add your logo, appeal image, and ecard image to this design to personalize your campaign.  If you are providing your own banner images or direct mail PDF proofs for this campaign, please choose “NONE”.

	Choose one of the following themes:  
[Autumn, Winter, Holiday, Christmas-#1, Christmas-#2, Chanukah-Gold, Chanukah-Blue, None] 


	OTHER INSTRUCTIONS

	If you have additional information or instructions, please describe them here.  While we cannot accommodate all requests, we will do our best to meet your needs.  If you plan to coordinate this campaign with an offline end-of-year appeal, please attach PDFs of your direct mail with your submission and include instructions here.

	[enter your comments here]




	OPTIONAL CONTENT – CAMPAIGN BEST PRACTICES

	If you would like to provide detailed content for your entire campaign, please review the following best practices and provide your content in the sections that follow.
Subject Lines
Your subject lines are the first part of the email that your readers see.  A compelling appeal subject line should speak directly to both your donors’ interests and their impact.  You should vary your subject line from message to message over the course of your campaign. 

Some examples:

· Jazz to the World

· Fill Chanukah with light for our seniors

· Make them cry this Christmas

Appeal Content

The content for this sequence of messages should provide the “beginning”, “middle”, and “end” of a compelling, three-part story.  These message should answer the following questions:

· What problem are you working to address?

· How does a donation help solve this problem?

· Why is it important to give right now?

· What is the impact that a gift will have?

Keep your text copy to a minimum, and make sure that your readers know where they can go to get more information.  Examples of appeal content are available in the Booster Shot area of Convio Community.  Click here to see examples.
Appeal Call-out Text

For constituents who do not read the entire appeal message, the call-out text in the right column of the message is intended to catch their attention with a short statement about this campaign and why it is important.  Many people skim their email messages, so having a clear and concise statement increases click and make a gift.

Examples:  

“Every ten dollars you give allows us to provide one patient with a medical first aid kit”

“Every donation counts!  Our programs need your support”

Donation Levels
You can provide 1-3 donation levels which appear in the email message.  Please make sure to provide the level amount and the text to be displayed next to each amount.  These donation ask levels will be linked to a donation form with corresponding levels.  Explaining different giving levels helps your constituents connect their gift to their impact.

For example:

$20 covers the cost of providing valuable health information to 10 individuals.

$35 allows us to provide one family with flu vaccinations for their children

$50 sponsors one clinic visit for an individual who is in need
Images
Your appeal image should be resized to no more than 160 pixels wide by around 200 pixels tall.  For your eCard, vertical eCard Images should be 300px wide by approximately 350 px tall; horizontal eCard Image should be 350 px wide by approximately 230 px tall.



	Add your content to the eAppeal template below. Keep in mind that we will not make substantial changes to this template – what we build for you may not be an exact match of your work. 
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	CAMPAIGN KICK-OFF SUBJECT LINE
	You can give hope to cancer patients in B.C. and beyond.
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Dear [Constituent First Name],

8 years ago, at the age of 30, I was diagnosed with terminal breast cancer.  

But I am alive today because of people like you – people I've never met.  

Please give now to make sure more people like me receive the best possible cancer care. 

You see, I was a newlywed and my husband and I were looking forward to starting a family.  Our whole lives where were ahead of us.  Or so we thought.

Cancer changed everything.

After radical surgery, chemotherapy and radiation my cancer went into remission, but, after 3 years, returned and spread.  I was dying.  

But thanks to the amazing research being done at the BC Cancer Agency I was given a second chance and was asked to participate in a clinical trial of a new cancer drug.

It worked. Now my cancer is being treated as a chronic condition. My cancer journey is not over but I am alive.  And I have hope for the future.

Please give today so that more people like me have hope.
[image: image3.jpg]


​
Anita Cochrane

P.S.  I know the importance of funding life-saving research - research that has not only saved my life, but will also save the lives of many others facing this disease.  Please make your gift now.
You are part of a success story—one that is saving lives and giving hope.
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Thank you. Your donation brings hope and promise to thousands of cancer patients in B.C. and beyond.  
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 Unsubscribe    |    Forward to a Friend    |   Visit our web site

[Your mailing address here]

Copyright © 2009 All rights reserved



	Add your stewardship content to the eCard template below. Keep in mind that we will not make substantial changes to this template – what we build for you may not be an exact match of your work. 


	ECARD SUBJECT LINE
	Best Wishes from BC Cancer Foundation
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Best Wishes from the BC Cancer Foundation

You are part of a success story -

one that is saving lives and giving hope
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This past year was one of unparalleled advances in cancer research at the BC Cancer Agency.

The BC Cancer Foundation is proud to be funding some of the most promising cancer research being conducted anywhere in the world – research that is helping to diagnose cancers earlier, develop new therapies, transform cancer care and save more lives than ever before.

Your gift – the very lifeblood of cancer research – is helping researchers achieve extraordinary breakthroughs and transform the future of cancer care.

Unsubscribe    |    Forward to a Friend    |   Visit our web site
[Your mailing address here]

Copyright © 2009 All rights reserved



	Add your stewardship content to the eCard template below. Keep in mind that we will not make substantial changes to this template – what we build for you may not be an exact match of your work. 


	ECARD SUBJECT LINE
	Thank You for Your Support
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Thank You for Your Support

You are part of a success story – 

one that is saving lives and giving hope
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Your gift to the BC Cancer Foundation is helping to fund some of the most promising cancer research being conducted anywhere in the world – research that is working to diagnose cancers earlier, develop new therapies, transform cancer care and save more lives than ever before.

Your support is advancing research, helping to save lives and giving new hope to cancer patients in B.C. and beyond.

Thank you again for your support.

Unsubscribe    |    Forward to a Friend    |   Visit our web site
[Your mailing address here]

Copyright © 2009 All rights reserved



	Add your content to the last-chance eAppeal template below. Keep in mind that we will not make substantial changes to this template – what we build for you may not be an exact match of your work. 



	CAMPAIGN L SUBJECT LINE
	TBC
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Dear [First Name],

Today is the last chance for you make your gift to support the BC Cancer Foundation and still receive your charitable tax credit for 2009.

Donors to the BC Cancer Foundation, in the past year, have helped make the following possible:

· discovery of the “one in three billion” spelling mistake in the genetic code that causes a rare, and often untreatable, type of Ovarian Cancer 

· a ‘first in history’ decoding of the complete DNA sequence of a metastatic breast cancer tumour and location of all of the mutations, or “spelling” mistakes that caused the cancer to spread

· the launch of the BC Generations Project – the largest health research project ever conducted in this province to study factors that contribute to the development of cancer and other chronic diseases

Your gift before year-end will help us fund more exciting cancer research breakthroughs that are just on the horizon.  

Won’t you please give one last gift this year and help our researchers achieve more extraordinary breakthroughs that are transforming the future of cancer care.

As always, thank you for your continued assistance in creating a world free from cancer. 

Wishing you a safe and happy New Year, 
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Douglas Nelson

President & CEO, BC Cancer Foundation


 Unsubscribe    |    Forward to a Friend    |   Visit our web site

[Your mailing address here]

Copyright © 2009 All rights reserved



	SUPPRESSION LIST FOR THIS CAMPAIGN 

	Requirements –  file must be in “.csv” file format.  

Your suppression list must include these three pieces of information for each individual to be included in the suppression list:

1) First Name

2) Last Name

3) Email Address


	Suppression List Best Practices

Your end-of-year fundraising campaign is designed to be sent to your entire email house file.  If you would like to include a list of people who should be suppressed from the recipients list for the campaign e-appeals, you can send us the list by using a secure file send service via the internet. In general, unless you specifically request otherwise, we will send your stewardship eCard to your entire housefile, even if you provide a suppression list.  It is important not to send a large list of names to us via email because of the lack of security that email provides.

If you have any questions about sending a large list of names to Convio please contact getready@convio.com and we can answer any questions you might have.

Important: You do not need to send us a list of individuals who have opted out of receiving email on their Convio profile.  The Convio-powered email tools will automatically exclude individuals who have expressed a preference to be opted out of email communication.


	Suppression List Submission Instructions
When you are ready to send the list to Convio, please follow these instructions:

1. Visit http://www.sendthisfile.com
2. Set up a new account for free

3. With your new account, you will be able to securely send large files using a secure link instead of sending the file through email

4. Follow the instructions on the website to upload your file and then send the file link to getready@convio.com
5. Please contact us if you have any questions about this process

6. Please do not send lists of contacts via email


	

	CONVIO SEGMENTS TO SUPPRESS FOR THIS CAMPAIGN 

	Requirements –  pre-existing group segmentation defined in your Constituent360 database  

The Convio group names you provide here must match the groups/segments that you have created and populated in your Constituent360 database.

	Segmentation Best Practices

Most organizations with small (under 10K) email lists have 5 or fewer key segments initially.  This often includes segments like donors, major donors, volunteers, board members, event participants, etc. You may still want to include them in this solicitation so that they are aware of this campaign.

If, however, you intentionally do not ever solicit certain segments (online or off) and you have already identified these segments as groups in Convio, please list those groups here.


	[Enter group/segment names here]


	


























Create Last-Chance eAppeal (Optional)





Create your stewardship eCard – donor version (optional)





Create your stewardship eCard – non-donor version (optional)





Create eAppeal Kick-off (Optional)
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