NAAF EOY Booster Shot Campaign

National Alopecia Areata Foundation
CAMPAIGN THEME
“Be the Miracle!”

· a year-end campaign by the National Alopecia Areata Foundation to invest in research, support and awareness to create miracles in the lives of those with alopecia areataa. 
CAMPAIGN NARRATIVE:
What is the most compelling need your organization will address during the holidays?

· Bringing in needed funding to finance improved Support, research and awareness services - these needs are ongoing throughout the year. 
What is the most moving personal story you’d like to share about the work you’re doing?


Each email will focus on one person (child, man or woman, teenager) who has been affected by alopecia areata and how NAAF creates Miracles in support, research and awareness. 

1.  Tom
2.   Dick
3.  Jane
What is happening right now or what will happen in December to make this campaign timely?

· Holidays can be emotional times for families. When someone is ‘suffering’ with hair loss from alopecia areata at this time, it can impact their self esteem at time of year when people want to look their best for parties and gatherings. 
· We can bring hope to families during this classic season of hope among all cultures. 

· People give gifts at this time of year and what better way than to invest in the well-being of those we love and care for.

What is the impact you hope to have in the coming year?

· We hope to expand national awareness of alopecia through campaigns and programs with our national spokesperson, NBA player Charlie Villanueva. 
· Invest in Immunological Research as a result of an exciting and breakthrough research summit held in August 2009.

· Expand our Support group program nationally and internationally.

Possible Subject lines for emails:

 “Bring Jonnie Closer to a Miracle this Holiday”
“Invest in a Miracle”

“A New Year’s Miracle is a Click Away”

