Feature Summary

Google Analytics
Release 5.3.40 
Overview
This feature provides the ability to configure basic Google Analytics tracking on a client’s Convio powered Web site pages as well as funnel tracking of specific Convio conversion paths in Advocacy, eCommerce, Donations, TeamRaiser, Tributes, and Tickets.
New Concepts or Terms
The following are important new terms associated with this feature.
· Funnel: A “funnel” is a series of pages through which a visitor must pass before reaching the conversion goal. The name comes from a graph of visitors who reach each page - the first page counts the most visitors, and each successive page shows fewer visitors as they drop off before reaching the final goal.  The purpose of tracking these pages is to see how efficiently your pages direct visitors to your goal. If any of the funnel pages are overly complicated, or not designed to be user-friendly, you will see significant drop off and lower conversion rates. You can track drop-off rates on pages leading to a goal using the Defined Funnel Abandonment report in the Content Optimization section.
(from: http://www.google.com/support/googleanalytics/bin/answer.py?hl=en&answer=55594)
· Convio pseudo-URL: A made up page name to which Google Analytics can attach page views and track funnel progress, especially valuable in cases where URLs can be identical for steps in a defined funnel path.  These URLs look like:

/<Funnel dir>/<Center>/<Application>/<Campaign>/<Page>
The pieces of the pseudo URL are derived as follows:

· <Funnel dir>
is set via the SDP GOOGLE_ANALYTICS_FUNNEL_DIRECTORY.  It lets clients easily separate the funnel tracking from standard URLs and also allows clients to track multiple Convio instances in the same Google Analytics account by setting different values.

· <Center>
will contain the center name if the site is set up for multiple centers or will be skipped completely if the site is not multi-center enabled.  Note that the entire node in the path is skipped (i.e. you won’t see /funnel//Application, you will just see /funnel/Application) for sites that do not have multi-center enabled.

· Application
is the name of the servlet that is being tracked (e.g. Donation2, EcommerceCheckout, TRR).  Refer to the specific funnels below for the servlet name that is tracked.

· Campaign
is the name of the campaign, store, event, etc. that is being tracked.  This will vary depending on the specific funnel as to exactly which field is used.  In general if both an internal (admin-only) and an external (user-visible) name exist in a given application, the internal name is used for this field. 

· Page
is the specific page in the flow that was displayed.  This varies depending on the funnel being tracked with the exception that the ultimate goal for each funnel is a page named “completed.”

These pseudo URLs will be tracked in addition to the real URL that is passed to the tracker, so it won't affect any existing tracking.  Because of the directory-like structure, clients can use separate Google Analytics profiles for each center or each application to get around the 4 goal limit.  Using regular expressions for the Center and/or Campaign will allow you to track funnels generically for the application as a whole.
Use Scenario: “Donate Now” button abandonment analysis
Mary, a data analyst with the American Health Society, wants to understand the percentage of visitors to the AHS homepage who click on the “Donate Now” button and eventually donate.  AHS has a free Google Analytics account and hosts its website and donation forms with Convio using PageBuilder and Donations 2.0.  To do this analysis, Mary sends to Convio her Google Analytics Account Number to take advantage of this new Convio feature and start tracking her Convio pages in Google Analytics.
Next, Mary logs into Google Analytics and defines the following four step funnel on the AHS account:

1. Homepage

2. Donation Form – Landing Page

3. Donation Form – Step 1

4. Donation Form – Completed

A few days later, Mary logs into Google Analytics and reviews her Funnel Visualization report for her new funnel and views statistics on the conversion percentages between each step of the funnel and the overall conversion rate.  She is also able to view the overall conversion rate of this funnel on a daily basis.
Key Features 

· Google Analytics Basic Tracking: Add standard Google Analytics JavaScript tags into the closing body tag in standard page wrapper templates (via SDPs configuration).
· Google Analytics Funnel Tracking: Provide the ability to configure a pseudo-URL directory and page names for funnel tracking in to track funnels and goals and will be available in the following applications: Advocacy, Donations 2.0, Ecommerce, Calendar Events (RSVP and Ticket Purchases), TeamRaiser, and Tributes.
· Ecommerce Transaction Level Tracking: Use real transaction values instead of hypothetical values for the “goal” of a funnel.  In order to use this feature, the site must be configured in Google Analytics as an ecommerce site, in which case integration will feed a dollar value out to Google Analytics for donations, ecommerce purchases, ticket purchase, TeamRaiser registrations, and Tribute fund creations (if there is a seed gift). 

· Ecommerce Product Level Tracking: Pass the contents of a purchase (i.e. individual products) to Google Analytics.
Screenshots
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Screenshot 1: Four new SDPs to setup Google Analytics (Setup > Site Options)
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Screenshot 2: Google Analytics Funnel Visualization report
Limitations and Out of Scope Features

· Convio CMS Pages: Convio Content Management System (CMS) pages will not be automatically tracked by Google Analytics if this feature is utilized.  CMS maintains separate PageWrappers that are not automatically updated with Google Analytics JavaScript when this feature is activated.
Client Impacts

· This is an add-on feature; clients can safely ignore and not see any changes in how they use Convio.
· If activated, this feature will update all standard PageWrappers (both active and inactive) with the Google Analytics tracking JavaScript.
Site Data Parameters
This feature introduces four new Site Data Parameters (SDPs).

· GOOGLE_ANALYTICS_ACCOUNT: Configures the Analytics account number.  The Analytics account number must be in the format UA-xxxxxxx-y, where the ‘-y’ indicates the unique profile number .
· GOOGLE_ANALYTICS_ENABLED: Configures if Convio will automatically insert Google Analytics legacy tracking code into page wrappers.
· GOOGLE_ANALYTICS_FUNNEL_DIRECTORY: Configures the root directory for the pseudo-URLs used for funnel and goal tracking with Google Analytics.  
· GOOGLE_ANALYTICS_FUNNEL_ENABLED: Configures the Google Analytics tracker to call pseudo-URLs to track funnels and goals.
FAQs

How much does it cost to use Google Analytics?

Nothing.  Google Analytics is free.  Sign up for an account for your Web site at: http://www.google.com/analytics/sign_up.html
How much does it cost to use this feature?

Convio does not charge extra for configuring your Web site to utilize this feature.  Contact your Convio Account Manager to get started.

This price seems too good to be true, what’s the catch?

While Google Analytics is an excellent free Web analytics solution, it does have some important limitations compared to other fee-based analytics packages.  A notable limitation is the number of funnels that you can create – each Web site profile in Google Analytics is limited to four funnel definitions, though this can be worked around utilizing multiple profiles and pseudo-URLs.
Is code added into older template style PageWrappers, or is it just PageWrapper Editor based wrappers?
Yes, it is added to all standard PageWrapper templates, including older-style pre-PageWrapper Editor PageWrappers.

Will Google Analytics code be added automatically to CMS page wrappers?

No, at present time, CMS page wrappers need to have code added manually by using “Wrappers” in CMS “Reports & Tools.”

Which version of Google Analytics tracking code does this feature use?

Google supports two tracking code versions in Google Analytics: Legacy Tracking Code (urchin.js) and New Tracking Code (ga.js).  This feature utilizes Legacy Tracking Code (urchin.js).
Where can I go if I have questions about how to use Google Analytics?

Convio does not provide client support for the Google Analytics.  Google Analytics maintains an excellent, comprehensive, and search help support Web site for Google Analytics at:

http://www.google.com/support/googleanalytics/
How do I find my Google Analytics account number?

The Google help document linked to below provides information on this.

http://www.google.com/support/googleanalytics/bin/answer.py?answer=81977&useful=1&show_useful=1&comment=
If I host my Web site on a different domain than my Convio web pages, can I track funnel traffic from these external pages to my Convio pages?

Yes, but you must make sure you add additional tracking code on your external pages that link to your Convio pages.  The Google help document linked to below provides more information on this.  
http://www.google.com/support/googleanalytics/bin/answer.py?hl=en&answer=55570
As with deployment of new code on Web pages, make sure you test your reports to ensure that data is being tracked as you expect.

Can I utilize multiple Google Analytics profiles with this integration?

No.  This feature supports configuring only one Web site profile on your Convio pages.  Clients can choose to edit their PageWrappers to track additional Web site profiles on their pages.

In Google Analytics, I notice when I configure my funnels and goals I am able to configure filters for my Website profile. Are there any good filters that Convio recommend I use?
Yes.  One important segment of users many clients of Convio like to filter on is internal client staff who may skew or bias data collected by Google.  Google offers the following instructions on how to exclude your internal traffic from reports.
https://www.google.com/support/googleanalytics/bin/answer.py?answer=74948
Is AWSTATS going away because of this integration?

No.  AWSTATS will continue to be available for clients to use as an alternative to Google Analytics or any other Web analytics package a client chooses to use.

I see differences between the data in AWStats and Google Analytics, what gives?

AWSTATS and Google Analytics are different applications that track and count data in different ways.  So long as you are observing the same relative numbers in AWStats and Google Analytics and no sudden discrepancy in trends between these two systems, you can feel comfortable both systems are most likely operating as expected.
I would like to take advantage of this feature, but do not feel I need more help before I start using Google Analytics. Does Convio offer any additional services or consulting to help my organization get up and running?

Yes.  For a fee of $1500, Convio offers a solution where we will
· hold a kick off call with you where we will discuss the Web site to be included in install and your overall requirements
· set up your Google Analytics account (if you do not yet have a Google account)
· test your tracking code
· provide a demonstration to you of the Google Analytics interface.
