CRM Skype Chat – Summary
9/11/14 – RuffaloCody and OneSolution Integration

Attendees:
Mike Cicerone – Boston University
Pat Salzillo  - University of Connecticut Foundation
Clare Cooley – University of Georgia
Jeff Garmon – University of Georgia
Tanya Crowe - UGA

1. RuffaloCody: RuffaloCODY – Enrollment, Fundraising, and Phonathon software (http://www.ruffalocody.com/)
a. UConn, UGA, and BU all use it
b. BU just went live last week and the implementation went very smoothly
c. This software is most often used by Higher Eds
2. OneSolution – Finance and HR software (http://www.sungardps.com/solutions/onesolution/public-administration/finance/)
a. UGA uses it
3. Clare: They have problems with the export to OneSolution – it stops and has to be re-started when it runs into a record it doesn’t like
4. Pat: Does Blackbaud have anything in place to facilitate integration with RuffaloCody?
a. Caroline: Not OOB
5.  Caroline: How does everyone handle the transfer of data back and forth to RC?
a. Pat: They use marketing efforts to track the data they send to RC for calling.  They create a marketing effort at the beginning of the calling cycle with all the segments to be called.  They provide the finder numbers to RC.  The gift processors retrieve pledge & credit card data from the RC site.  Then they do a custom pledge import process and manually enter credit card information 
i. RC does all pledge confirmation letters.
ii. They do a monthly reminder process that is separate from RC and uses a custom query view
iii. They have some issues with the process because sometimes RC moves people into different pools than where they started, which messes up finder number/source code reconciliation.
b. Mike: Batches – they use batches to import information CRM.  They export out of CRM and into an FTP folder, where RC retrieves the information 
c. Jeff: They use marketing efforts as well, and then a custom export which creates the files and a business process connector (from Blackbaud) to send them via SFTP.  Gift processing staff retrieves the file manually and then sends it through an Enhanced Revenue Batch
i. They do one export per effort, so it’s a little complex with scheduling.
ii. They also have a query/export that they send to RC manually for pledge reminders
iii. They have a custom import to capture interactions & comments from phone solicitations – they import as interactions (they have someone manually review them 
iv. Jeff has an outstanding request to add source code to the solicitation export
6. Jeff: Has anyone heard of an institution doing anything real time with RC, directly to CRM or via API?
a. No one has heard of this
7. Jeff: He’d like to speak with someone from the University of Wisconsin about their OneSolution customization
a. Caroline: ACTION: There is no one in the chat from Wisconsin, but I will reach out to them to see if I can put Jeff in touch
b. Jeff: He’s heard that it checks the posting strategies, making sure it can map the CRM data to appropriate OneSolution funds/objects in real time.
8. Pat: They have issues with managing pledge fulfillment – a constituent makes a phonathon pledge and then either get a subsequent mailing or return their check in an old mail piece.  The gift gets entered with the finder number from the mail piece.  Their custom Enhanced Revenue Batch shows a warning if the person has an outstanding pledge.  The data entry person applies the payment to the pledge, but the payment and pledge marketing information don’t match.  
a. Jeff: They have the same problem – let him know if they come up with a good solution
b. Clare: They wrote a table that contains information about the pledge marketing effort, and they use that for reporting
c. Pat: They’re looking at further customizing their batch to force the payment marketing data to match the pledge, or doing an overnight update.
d. Clare: The OOB marketing effort functionality doesn’t count pledge payments, which makes it difficult to track fulfillment – it only counts the original pledges
i. This has been a problem for Pat too
ii. Clare: Their custom table is used as an added tab on the marketing effort page – with a data list of revenue associated with the marketing effort.
iii. Clare: R&D is aware of this 
1. ACTION: Caroline to look back at this case and see if there is any news on it.
2. [bookmark: _GoBack]http://bbecfeedback.uservoice.com/forums/23106-crm-feedback/suggestions/5626040-allow-users-to-exclude-pledges-from-the-total-gift - this is the IdeaBank suggestion related to this issue – please feel free to view, add votes, and add notes to it.
iv. Clare: They want to know what the pledges were, and what percentage of them is fulfilled
e. Pat: They don’t recognize phonathon pledges – they only count the payments when they come in.  
