CRM Skype Chat – Summary
11/6/14 – Prospect Research

Attendees:
Barb Laane – Feeding America
Kelly Dvorak – The Salvation Army Eastern Territory
Tanya Crowe – University of Georgia
Brian Crane – Feeding America
Thomas Lee – The Ohio State University
Nancy Green – Junior Achievement
Pam Thompson-Cook – The Ohio State University
Eileen Disken – The Salvation Army Eastern Territory 
Kami Ward – The Nature Conservancy
Ivana Plesnivy – Simon Fraser University
Rebecca Fullmer - The Ohio State University

1.  How do other organizations handle research?
a. Eileen: She starts when it’s assigned to her from a fundraiser
i. Basic entry and WealthPoint screen is done at the division level.  If additional research is needed, it’s assigned to her.
ii. Workflow=Identification-Application-Assignment-Research-Completion
b. Kelly: Research is initiated when a fundraiser has identified a constituent who may have ability/affinity to make a gift.  There is generally some indication that a major gift is possible.
2. Eileen: Her biggest roadblock is trying to confirm the “right” information – how to know whether information gathered is a match with the donor (with common names, for example)
a. Eileen: Sometimes the initial researcher knows the donor and that it’s not a match.  And when they’re not sure, the research is sent to her for more confirmation.
b. Kelly: does anyone have best practices for confirming the right information?
c. Tanya: They have people review the research and set confidence levels
d. Nancy: JA doesn’t use WealthPoint so all research is done independently by fundraisers
e. Becky: They compare the WP results with their own information in CRM (do addresses match, etc.) or use other research products like LexisNexis.  The amount of time confirming depends on whether it’s a full profile or just a basic qualification profile.
f. Barb: They use LexisNexis to confirm as well.
g. [bookmark: _GoBack]Kami: They have a centralized research group that handles the highest dollar prospects – intense research with other services to validate and confirm.  They use ResearchPoint for some and are having to move all that information into CRM manually right now.
3. Barb: They have multiple people from different sites using WealthPoint – is there a restriction on the number of people at each site?
a. ACTION: Caroline to find out and get back to Barb
4. Kelly: Is anyone else having problems confirming constituents when the request includes multiple prospects?
