CRM Skype Chat – Summary
1/8/15 – Individuals, Households, and Groups

Attendees:
Tanya Crowe – University of Georgia
Mike Cicerone – University of Georgia
Sam Lufi – American Bible Society
Blair Edreira – The Salvation Army Eastern Territory
Ashley Davis – University of Georgia
Olivia Engesser – University of Georgia
Becky Fullmer – The Ohio State University
Mary Ann Wrana – Simon Fraser University
Cindy Bond – University of Georgia
Ivana Plesnivy – Simon Fraser University
Bryan Mullin – UC San Diego
Kami Ward – The Nature Conservancy

1.  Blair: They only use households for joint planned gifts and mailings.  They only apply revenue to individuals.  What other ways do people use households?
a. Cindy: UGA doesn’t put revenue on household records either
b. Sam: ABS’ business rule is to only put revenue on individuals, but it’s not always followed.
c. Kami: They use households, but only for grouping/viewing.  They try to keep all data at the primary member, and have some processes to keep this in sync during dissolves, deceasing, etc.
2. Cindy: Are others able to use the “Manage correspondence” functionality to only send one piece of mail per household?  They are having trouble with correspondence accurately combining 2 spouse records with the same address for a postal mailing.
a. Cindy: Marketing efforts and events handle this well – the “send to one per household” option.
b. Caroline: Some organizations use marketing efforts for all mailings, to take advantage of this processing option.
i. Cindy: This creates clutter and a much more complex process to go through for a simple mailing.
c. ACTION: Caroline to see if there are any plans to add anything like this to “Manage correspondence”
i. Update: This is not currently planned for 2015, but please add votes to the suggestion below to promote the idea
d. This IdeaBank suggestion is related: http://bbecfeedback.uservoice.com/forums/23106-crm-feedback/suggestions/3373475-include-name-format-options-in-correspondences - Caroline added a comment that it would be helpful to have the universe option to only mail to one per household available on correspondence too.
e. Cindy has an open case for this issue currently.
i. UPDATE: Caroline has reviewed this case, and it has been identified that there is a bug in the way that the household options work.  
ii. See/subscribe to this Knowledgebase article for details on the problem.  It is set to be resolved in a 3.0 service pack.  
3. Caroline: What do people use households for if not for revenue?
a. Sam: Tracking relationships (major gifts and planned gifts)
b. Sam: Usually just spouse relationships, sometimes other relationships – older parents living with a son or daughter, multiple older siblings living at the same address
4. Mary Ann: They have an issue with users setting up households.  The “copy all” function can be problematic – it would be nice if the default was to not have that “copy to household” option selected.  
a. This is in IdeaBank, please add your votes: http://bbecfeedback.uservoice.com/forums/23106-crm-feedback/suggestions/4218996-when-adding-someone-to-a-household-copy-spouse-to
5. Mary Ann: How do others use groups?  They mostly use them to track membership, but does anyone use them for revenue tracking?
a. Tanya: UGA uses groups for linking members, and grouping to view revenue/interactions/recognition
b. Becky: They use groups for prospect management – Donor Advised Funds, family foundations, companies, extended family members, etc.
6. Mary Ann: What’s the advantage of using committees instead of groups?
a. Cindy: They use committees for directly affiliated UGA groups that contain fundraising goals (Trustees, Regents, etc.) 
b. Cindy: Groups are things like state legislators, county officials, etc.
c. Kami: They use committees for their board of trustees, and some subcommittees – they don’t plan to use them for revenue.
7. Cindy: They’ve created groups for development officers/fundraisers to manage their assigned prospects
a. Kami: Do they use this instead of the “My Fundraiser” page
b. Tanya: It offers more information than the “My Fundraiser” page – you can see all the interactions for people in the group, etc.
c. Tanya: They have a global change process that runs nightly to keep the groups up to date.

