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Today’s Agenda

Meet the BBCRM Leadership Team

2015 Roadmap

A closer look at version 4.0 Service Packs 1 and 2
2015 Initiatives

Communication milestones

Feedback and resources
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Meet the BBCRM Leadership Team

Bill Walsh Trit Mulligan Sam McGuin Alison Madrigal
Director, Product Programs Internet and Email Product Marketing
Management Higher Ed/Hospitals

. W %
Dan Bowman Matt Crawford Ellyn LaVecchia Nigel Crymble
Money People Direct Marketing International
Platform Performance Cause and Cure
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Roadmap Themes

Expansion Efficiency Fortification Simplification

Focus on
Focus on Focus on :
Focus on breadth G . : infrastructure and
- accessibility via usability, quality,
of fundraising and : . program cost
: mobile devices performance, :
marketing : : reductions, ease
o and more wizard- and ongoing
capabilities : : . of use, and
driven processes innovation o
extensibility
blackbaud
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2015 Roadmap

Q1 2015 Q2 2015 Q3 2015 Q4 2015

5.0
4.0 SP1 4.0 SP2 Customer ~
Bug Fixes — Bug Fixes Tech A
Features — Features Preview /5 0\

Release

« SP1 and SP2 continue commitment to Quality, supporting customers
drive to 4.0

« Current customers continue to make plans to upgrade to 4.0

* New customers going live after May 2015 will be going live on 4.0
blackbaud
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4.0 Service Pack 1 Highlights

Service Pack 1 Highlights — February Release
New Feature Guide posted in the Blackbaud CRM Community

Continued focus on Quality and Performance
Enhancements to the Membership Contribution process
Usability improvements based on CTP Feedback

Data Warehouse Enhancements

Social Media Finder Service for WealthPoint

Join us for the March Spotlight to get a

deeper dive into SP1!
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4.0 SP1 Data Warehouse Enhancements

Revenue Q uery a Blackbaud Data Warehouse g
ETL history = SQLagentjob | ETLreport = OLAP database roles EEGIIUELELEERIS

Reconciliation summary (10) [Z] More~ Updated: 11 minutes ago
LSearch I © Columns~ kd Save list 3 Open list &F Clear all filters
Record type " | Transactional record count " | Data warehouse record count {" | Reconciled
R R 't' Address 12 126
eve_nue ecogniton g = 8
Credits Que ry Constituent Appeal 3 3 @
Education 1 1@
Interaction 4 4 @
Opportunity 1 7
Registrant 4 4 @
Data Coverage s 2 2@
Revenue Application 32 26
Revenue Recognition Credit 23 2 @
.| »
Reconciliation exceptions (0) [Z1' More~ Updated: 11 minutes ago
[ Search | @ Columns~ [kl Save list @ Open list &£ Clear all filters

Reconciliation Report

—
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Social Media Finder Service

Imag eS Wealth Summary ~ Model Scores | Assets | Giving  Affiliations | Biographical Information BEBEURTTINIEGT

Social media summary (Screened: 8/9/2014)

Social media image (3) Social media biography # Eiit Social media rating leam more
) Use as main profile image Source: People Graph 4 Heavy social users who are active but do
. Fullname  Arthur M Blank ~ nof carry the network size or mpact of a
- [ Save image as.. of5  tre iflnencer
B I O g r a p h y 7 Delete this muage Gender.  Male Content
Location:  Aflanta, GA Cultivator ~ Details
Occupation: - Team Ouner Iflence: 390 cf 1000
(image | of3) ) Company:  Aflanta Falcons Outreach:  8of12
Social media accounts  (5) & Add
O | Accomttype Email address URL Confidence
R atl n g S 0 & Twitter art@artblank com bttps/ . twitter com/arthmrblank v Il
[ v Twitter art@artfound org bttp:/Fwww. twitter com/BlankFoundation v Il 4
[ % Linkedn art fartblank com Lttp://www linkedin. com pubart- blank 90633/ b6 ¥ Il
[J %) Facebook art@artblank.com btp/fvwwvv.facebook: com/arthur blanl: 94 v Il
0 & Flicr art artblank com Lttp://vwow ks comartpics v (I3

Accounts
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4.0 Service Pack 2 Highlights

Service Pack 2 — April Release
Continued focus on Quality and Performance
Usability improvements based on CTP Feedback
Customize KPI Dashboards in WebShell
Constituent tile for Major Giving

Join us for the April Spotlight to get a

deeper dive into SP2!
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BBCRM Guiding Principles

SYNERGY

» Make BBCRM

innovative, consistent,
and intelligent
Leverage 30 years of
fundraising experience
and all of the
innovation emerging
across Blackbaud
Create a more
seamless experience
with extensions like
Payments & Analytics

QUALITY

Insist on stability,
upgradeability, and
dependability

Don'’t break things
Make it easier to
upgrade to new
releases

Increase innovation
built on quality
foundation

EFFICIENCY

» Ensure BBCRM is
cost-effective,
powerful, and
responsive

» Make BBCRM less
expensive to set up,
configure, and
operate

R T TR e e ety Y e EmrEey rnerEnravyrr ey er oonrm 11

INNOVATION

* Deliver a product that
is flexible, inclusive,
and contemporary

* Partner with Industry
Leaders to drive
capabilities expansion

» Work to make the
hosting experience as
flexible as the on
premise experience

blackbaud
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2015 BBCRM Initiatives
N

Efficiency

\/

Focus on the
Core

Customer
Delight

International

blackbaud

U T T i M Wy EEnEnnr e Ty e EETrrET e e e E T T T e T T R T TN e R TITITIEEI TIMNRYRIERTE vy Tttt



Take a closer look!

blackbaud




Credit Card Account Updates

Card holders experience changes to
their credit card account information
for many reasons:

- updated expiration dates

- replacements for lost, stolen, or
reissued credit cards

- closed credit card accounts
- bank mergers

When account information changes,
cardholders often do not contact
your organization, resulting in:

- declined transactions
- operational expenses
- recurring gift cancellations

blackbaud
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Name and Address Formats

- We sometimes handle names the same when they are actually different
based on their location

Ordered alphabetically (US/CA): Ordered alphabetically (NL):

Andy Van Slyke (American Baseball Player) | Art Vandelay (Fictional Latex Mogul)

Art Vandelay (Fictional Latex Mogul) Dick Van Dyke (American Actor)

Dick Van Dyke (American Actor) Andy Van Slyke (American Baseball Player)
Jan van de Velde (Dutch Painter) John Vande Velde (American Cyclist)
Jean van de Velde (French Golfer) Jean van de Velde (French Golfer)

John Vande Velde (American Cyclist) Jan van de Velde (Dutch Painter

- We sometimes handle the addresses the same when they are different
based on the country
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Day of Event Check-In

- Check-In today is s e =
( Events Class of 1976 Reunion Dinner Event Settings
very manual, lots of
duplicate entry Attendance 16.7% Capacity 2.4%
1of6 - 6 of 250
Event Registrants -+ Maggie Bentley
o Event managers are R Registered
using spreadsheets B
or 3 party systems e v
that don’t integrate Maggie Bentley :
. L S t
with BBCRM for Merecith Bentiey « T
check-in c s | Payment
Emilio Gortez : Paid
E .
- Different processes Dustin Ewald i
to register and take )
Layla Ewald .
payments or ;
donations ;
(70
blackbaud
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Fundraiser on the Go

Fundraisers spend most of the day away from their desks

Fundraisers use their phones or iPads to seek information about their
prospects and donors

Fundraisers need to document their visits with prospects

blackbaud
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Online Challenges

- Processing transactions should be
as easy for online as it is for offline

- Like other data, email data also
takes up room in the database

« Online users don’t want to login

- More flexibility building online forms

blackbaud
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5.0 BBIS Initiatives
N

Discovery ltems

o

Brofil Email
Form Bro 'r? Workflow &
Availability atc Performance
Updates
v /

Transaction
API Planning

Donation
Handling

Email
Performance

Donation API

Directory
Display
Fields

BBSP Mobile
Improvements
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BBCRM/LO Integration

Released in January

Integrates the leading CRM and Online Marketing platforms in the
Industry (Blackbaud CRM + Luminate Online)

Applies industry experience resulting from work with tens of
thousands of clients

Creates an integration framework to support shared needs
- Delivers flexibility for client-specific configuration
- Seamless APIl-based exchange
« Gives you control to manage your business processes

blackbaud
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BBCRM/LO Integrated Solution

Luminate

Online

Automated
Exchange Sequence

<= (Constituent Mode| ===

Demographic - Contact

< Duplicate Data s

Merges

s Revenue Model s

Donation - Recurring Gift - Pledge
Tribute - eCommerce purchase

== Teamraiser Event Model =

Event - Registration - Team

s (Gglendar se—")

Event - Registration

Survey E—

Response

Blackbaud

CRM
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Communication Milestones

o,

Feb
Quarterly
Roadmap
Review

Q

March
SP1
Spotlight

O

O

May
April Quarterly

Roadmap
SP2 Review
Spotlight

o,

O

June
Spotlight

July
Spotlight

Aug
Quarterly
Roadmap
Review

O

Sept
Spotlight

Oct
bbcon

o,

Nov
Quarterly
Roadmap
Review

Q1 2015 Q2 2015 Q3 2015 Q4 2015

4.0 SP1
- Bug Fixes
- Features

O

4.0 SP2
— Bug Fixes
— Features

O

N

v

N

5.0 O

Release
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Please Share Your Feedback!

;',-.ﬁh

q} FEEDBACK ‘

Email the
presenters
directly

@blackbaud.
com

Welcome to the
Community!

Blackbaud CRM and Internet Solutions

Engage in the
CRM
Community

blackbaud.
com/bbcrm

00 TSR N W o e

Product

| deabat
)|SCOV6 ry % Blackbaud

Participate in Share your
product thoughts in
discovery the ideabank

blackbaud.

backbaud,  comnbom

Resources »

EVGBE:C;\IIDer?ydUCt Share Ideas
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