Welcome!
We'll be starting shortly

Social Media — Facebook Kick-off Call

Y CONVIO.



Welcome to the ...
Convio 2010 Social Media Program
A Guided Best Practices Approach to Launching Your Facebook Page
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Welcome!

* Thank you for choosing to partner with us

* We're excited to welcome you the 2010 Social Media -
Facebook Program — we are committed to helping you
succeed

« Convio has served over 1,200 non-profit clients — this
program builds on what we've learned along the way

« Our 50+ member interactive agency is one of the largest
and most skilled in the country

We are ready to start working with you!
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Today’s Agenda

Introductions

Goals: What we hope to achieve together in the
next month

Roles & Responsibilities: Who does what in the
course of the program

Timeframe: Key program milestones
Social Media Trends and Statistics

Next Steps: Getting started
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Your Convio Team

This core team is

Jordan Viator
supported by our

Interactive . .
L. professional services
Communications group, including Web
Manager Developers, Designers,
Implementation
Specialists, and
Analysts

Brad Duff-Hudkins
Senior Interactive
Consultant

g convior
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Your Peer Group

“p IMAEDN
1960-2010

- FOR CATHOLIC
-~ WORLDHEALTH 4 SCHOOLS
Advancing Health. Saving Lives. 50 Years, Revitalizing Catholic Education in Greater Boston
The Italian Home
for Children
Helping children in crisis for over 90 years

Long Island Gay and Lesbian Youth

»
CH LD
DEVELOPMENT
INSTITUTE

the trustees
of reservations

COMMUNITY P

r'& e
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September & November Month Goals

Share trends and insights into the channel of social
media

Implement on Facebook:

Create a Facebook Page
A Welcome tab

An eNews sign-up tab

A Donate Now tab

Learn Facebook best practices to help the success of
your social media performance

Build capacity in how to effectively use your Convio
tools
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What's Included?

* 4 social media-focused webinars

4 expert office hours sessions

A proven calendar of activities

Coaching to meet your deadlines

Production of all campaign content

Benchmarking
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Weloome Talb
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The offers ane degned o vary in =ngagement in onder to allow very new e o get an nbrotuction to the
arganization and togics being dzcussed by neading the wall or participating in one of the decussion questions. This =
a very low imvestment of engagement. The s=cond ==k = o sign up o bssm more 0 depth nformation (builiding upon
what was being discus=ed in the first ask) by sulmcriliing Bo the elewsbetiier Bhrough s associabed tab. Then finally
Tor e wio want o jump strarght to donating we feve an sy found donate sk siep,

Welcome paragraph copy changes [Opbonal) — Mate amy changes to the welcome page oopy below.
Defauill:

Welcome!

Welcome to the [Ong name] Facsiook Page. Hene you can connect wilh we, besm more about [cawees], and helip
=upprt our cauvse By spresding the word or making a donation. Tak= any adtion below o gt starbed =55

Lo Migr Get Comresched Daowria e oon FB
Theck! out owr wall bo === wiat Sign up Tor our monthly ehessieller | Make a donation night Shrough
ourent iz are Deing deoused o gt regular imdepth arlices and Fac=bodk o zupport [Org]. It iz M=t
et o] affect [caum=]. nfonmation on [cawm=] and hiow you | =afe and secune. Donate todey!
can el

eMevwslethr Sigrup Tab

eNews: Sigrimp Inberest - IT you alresty faee an mbenest andfor groug that you specifically tangel for your regular
=heasleiier communications plemye specify & fene. Ussrs wio Gake the signup survey will automatically be placed in
iz group o recehee communications gaing Torsand.

[Arme=rt Newsleiter Interest name]
[Irev=rt Hewzleiter Groug name=]
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motivale peopie bo sign up today. Sould De less han 10 wonds: and e active voice to promobe immedisbe aclion.
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14, Confentiasl and Propretry

Building Your Facebook Page

Convio’s Responsibility:

Provide templates, examples, and
content guidelines for using the
templates

* Produce & test Convio integration
based on content you provide

« Deliver implementation and related
content within ten business days of
receiving your content

Your Responsibility:

* Provide copy & photos that meet the
content guidelines

« Manage internal approvals to meet
program deadlines

g convior
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Webinars & Expert Office Hours

 Virtual Classroom setting: Best Practices, Q&A, etc.
« Campaign concept and brainstorming exercises

« Keep your online program top-of-mind

by Lonng ¢ EUPF D - N ik L™ g i
,,,,, W
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Your End-of-Year Case for Support
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e il R I ol - | v e e e i T

Present Future

Positive Opportunity  Vision
MNegative Crisis Risk
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Online Resources

&g CONVIO® Customer Center

Home  Training Community  Support Best Practices Products  Deployment Seanch v
= = h

Jordan - Welcome to your Social Media - 'fﬁﬁmsm;“
Facebook Resource Center! results
Upcoming Deadlines Useful Links
September 24th - Guide dus!

Favorites
Your Advo Action Center Community Convio Community
http://community.customer.convio.com/community/css/socialmediaz010 Customer Center

Support

Training and Classes

CDownloads
Program Calendar

‘F--—-) Adobe Connection Info Social Media Guide

= Visit http://convie.nad.acrobat.com/X0000 Questions?
@ = Enter your name when prompted Start with Community
o= Ta join the audio portion of the meeting, enter your

phone number when prompted. The system will call you
back, Press 1 to join to the mesting.

= Email X2 @convis.com if you have any issues getting
connected

L.

o

Program Sessions

Webinars
Day, Manth Date, 2pm EST

Office Hours
Day, Manth Date, 2pm EST

Convio Contacts
Jordan Viator Brad Duff-Hudkins

jwiator@convio.com bduffhudkins@convis.com -
512-552-2679 708-282-4015 Recordings

(primary contact)

Webinars
5.14.,10 Kickoff [slides only]

Your URLs Office Hours
Admin Login Page: http://custemer.convic.net/site/AdminLogin TBD

A click away:

« Upcoming deadlines
« Useful links

* Downloads

* Program Schedule

«  Webinar login
information

« Recordings

 Contact information

g convior
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Staying in Touch: Convio Community

3ol e e

Ryconvio:

el
COMMUNITY

Wosoome, Gusil Lgas

Larny Lranaety = Corvis Sreiegs Hrvican

3 [w] o B v et )
..... * Program Materials

« Campaign Examples

COMMUNITY | « Extended Discussions

Welcome, Guest Login

« Peer Networking

Convio Cummun'gl» Convio Strategic Services = Social Media 2010 I

« Expert Moderators

Overview ) All Content (0} 4 Discussions (0) |=] Documents (0} | Sst as default tab

All Content Subscribe!
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Timeline Detail & Key Milestones

Timeline Focus Your Tasks

Sept. 14 Kick-off Webinar Attend or watch recording

Sept. 21 Successful Facebook | Attend and bring questions about
Strategies Facebook for your organization

Sept. 24 Deadline! Your completed guide is due

Oct. 5 Managing Your Attend and bring questions about
Facebook Page managing your new page’s integration

Oct. 15 Tracking Success & | Attend and wrap up to start leveraging
Wrap Up your new integration

Meet every deadline and your Facebook Page with Convio integration will launch by
mid-October!

©2009 Convio, Inc. | Page 16 \U convio:

MOVE PEOPLE™



Managing Deadlines - September

Sunday Monday Tuesday Wednesday Thursday Friday Saturday
a0 a1 1 2 3 4
Contracts Due
5 6 Labor Day 7 8 9 10 11
Startup Forms Due
12 13 14 15 16 17 18
Kick—off Call
Social Media and
Facebook Fan Page Intra
2pmEST HMpm CST
{ Tlam PT
19 20 21 22 23 24 25
Office Hours: Guides Due
Successful Fan page
strategies
2pm EST M 1pm CST
Tlam PT
26 27 28 20 30
Convio Production Convio Production Convio Production Convio Production Convio Production

©2009 Convio, Inc. | Page 17
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Managing Deadlines - October

Sunday

Monday

Tuesday

Wednesday

Thursday

Saturday

3 4 5 (i) 7 8 9
Office Hours:
Marmaging vour Fan Page
Z2pmEST ! 1pm CET
{ Tlam PT
Convio Production Convio Production Convio Production Convio Production Convio Production
10 11 CoumbusDa 12 13 14 15 16
Yrap-up Call
How tatrack success
Fimal Q&8
ZpmEST  lpm CST
{ Ham PT
17 18 19 20 21 22 23
24  UnitedMatiy 25 26 27 28 20 30
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Social Media Activity at a Glance

Reach over time
Active internet users: "Thinking about using the internet, which of the following have you ever done?”
90% ® Read blogs
800 ® Start my own blog/weblog
® Leave a comment on a blog site
20% ¢ Upload my photos to a phote sharing site
® Upload a video clip to a video sharing site
60% & Watch video clips online
- @ Listen to live radio/audio online
-E 50% @ Create a profile on a social network
E ® Manage a profile on a social network
; 4080 ® \Visit a friend’s social network page
30%
20%
10%
0%
Wave 1 Wave 2 Wave 3 Wave 4
Sep 06 June 07 March 08 March 09
©2009 Convio, Inc. | Page 20 http://universalmccann.bitecp.com/waved4/Wave4.pdf ‘U convio:
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The Universe of Donors

$1,200. -
$1,100.
$1.000. Boomers

$300. 67% Give

52.2M donors
$800. $901 yr
5.2 chatrities
700.
; $47.1 B/yr
$600. 58% Give
35.9M donors
$500. $796 yr
$35.9 B/yr
$300.
56% Give
$200. 28.5M donors
$100. $341yr
3.6 chatrities
$0. . $28.6 B/yr
30% 40% 50% 60% 70% 80%
Source: The Next Generation of American Giving, Convio 2010
©2009 Convio, Inc. | Page 21 www.convio.com/nextgen

79% Give

30.8M donors
$1066 yr

6.3 charities
$32.7 B/yr

90%

g convior
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Key To Reaching All Demographics

GenY

70%

49% YulllH

25% D

16% Ewikke

49% Mobile phone only

Gen X

56%

30% Yulill3

13% o Midwirniih

11% oo Linked[[])
27% Facebook mobile app

Boomers

29% (reg)
60%

17% Texters
47% eNewsletters
55% Bank online

Matures

17% (reg)
50%

5% Texters
48% eNewsletters
34% Shop online

Source: The Next Generation of American Giving, Convio 2010
www.convio.com/nextgen
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An Appropriate Solicitation Channel

% say appropriate solicitation channel (top 2 box)
(rank orderad by very imporant—blue)

Friend asks for money
fwialkdru niracefeventfeto)

Mailedletterimsg from charity
YOU koo

Email charity you know

WIS [0 Tan s/ sUpporters on
Facebook! social network

Fhone call from charity you
ken o

TextfShS from charity you
ko ot

41%

28%

22%

15%

TOTAL GENY
24% 87%
7%  TT%

55% 76%
47%  69%
472%  51%
23%  38%

89%

T9%

69%

60%

42%

25%

Figure 7: Solicitation Channel Appropriateness Overall and by Generation

(blue numbering represents statistically significant difference)

©2009 Convio, Inc. | Page 23

ZEN A BOUWMERS MATURES

B204 7B
74594 TT%
G025 51%
260G 17%
3004 3404
1B 1304
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Older Adults and Social Media

« Social networking use among internet users ages 50 and
older has nearly doubled—from 22% to 42% over the past

year.

- Half (47%) of internet users ages 50-64 and one in four
(26%) users age 65 and older now use social networking.

* One in ten (11%) online adults ages 50-64 and one in twenty
(5%) online adults ages 65 and older now say they use
Twitter or another service to share updates about themselves
or see updates about others.

« Email and online news are still more appealing to older users,
but social media sites attract many repeat visitors.

©2009 Convio, Inc. | Page 24 http.//pewinternet.org/Reports/2010/0lder-Adults-and-Social-Media/Report.aspx \U ceg;zg (! gﬂ'




Growth in Older Demographic

Social networking use continues to grow among older users

The percentage of adult internet users who use social networking sites in each age group

e ] §-20 —30-40 s—0-04 65+
100%

80% /
36% /
409

/ / 26%
20 16%

86%

16% V
12%
704 — 4%
0% %
September May MNovember April December May
2003 2008 2008 2008 2009 2010
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Facebook

DEC 2004 JUL 2010

SOURCE: FACEEOQOOK
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Facebook Benefits for Nonprofits

 Drive website traffic

« Reinforce campaigns to raise funds, build list

* Provide helpful information to supporters in real time

» Peer-to-peer sharing of brand, campaigns, information

» Engage supporters to become involved, build
preference

 Drive participation, registration for events

« Create online discussion threads to learn from/engage
with constituents

©2009 Convio, Inc. | Page 27 \U convio:
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Reasons for a Facebook Program

1. Social Media, Facebook in particular, is growing in
importance and scale with your constituents

2. Facebook is increasingly being used as a channel for
relationship building with nonprofits and a portal to take
actions

3. With new Convio integration, raising funds and taking
action is now easier for constituents and more efficient
on the Facebook platform

Y CONVIO.



Facebook Page Examples
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facebook

Feeding America

Wall Info Photos  Action Month  Take Action  Join Today »

€t

FEED|NG
AMERICA

"
FEED|NG &=/
AMERICA 2o

30 ﬁ)q/.i to ﬁj/;f ﬂmger in September

4 to My Page's Favorit=s

St o Frieat=
O rmimsmon = :u Tl n.._nui:a‘s - a . r'
= = Click o Harger it T
Terg=r. You can el Vil
Ef.".l"esﬁngmeicamg_f o fmamn . :
Infsrmation PIE— =

I'm going to volunteer

| Wstoh the Vises  Ges oiher calsbrity plesges

$1=7 Meals

Earma Free
Truckload of Food
for Your Local Food Bank

Sectmmier i Hunger Action Montf, and we esd your
Fimiz, When you 2ign up and gedge to Date mclion on
Furiges fmsums tir Seciember, you Can eln e @ free
Eruckioad of food for a local food Bank i your
COmmUnY.

Welcome Tab

©2009 Convio, Inc. | Page 30
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facebook Search

St. Joseph's Indian School

Wall Info Join eClub Donate Photos Notes

. St. Joseph’s Indian School

Chamberlain, SD 57326
(603) 2343300 « www.stjo.org

Gift Information

¥es, I want to assist St. Joseph's in caring for and educating Mative American
youth.

*Gift amount {$5 minimum):

-1

*Credit Card Number:

CVV Number:

*Expiration Date (month):
Expiration Date (year}): EI

Credit (ardsMce_pted:
VISA B8] = 2

Your Information

Title:
*Official Facebook Page of St Josepls® *First Name:
Add to My Page's Favorites
Suggest to Friends et Rame:
563 ' ides Mati o
R BT, *Address 1:

Donate Tab

©2009 Convio, Inc. | Page 31 \U convio:
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facebook

s
Youth

VILLAGES

Add to My Page's Favorites
Suggest to Friends

Youth Villages helps children and
families live successfully

Information

Founded:
1986

1 Friend Likes This

Matthew
Mielcare
k

P ETA MNanela 1ilen Thi-

©2009 Convio, Inc. | Page 32

Youth Villages

wall Info Connect w/YV Events Causes YouTube »

Connect with YV

Clickonthe 5 Like button above to
connect with Youth Villages on Facebook!

auth Yillages has built a national reputation for offaring the
miast effective prog@am s and services 10 help emotionally
troubled chikiren andd their families,, including residertil
treatment, in-home Services, foster care and adoption,
rriertoring and 3 transtional living progran for
waung adults aging out of foster care,

Subscribe to our email newsletter.

* First Name:

LR ee i

www, youthvilages.org
Conate | Volentesr

* Emaik:

eNews Tab

g convior
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Staying in Touch: Convio Contacts

Jordan Viator

Interactive Communications
Manager
viator@convio.com

©2009 Convio, Inc. | Page 34

(512) 652-2679

Brad Duff-Hudkins
Senior Interactive Consultant

bduffhudkins@convio.com
(708) 382-4015

g convior
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Next Steps

Next Social Media — Facebook call Tuesday,
September 21, 2010 at 2:00pm ET (1:00 pm CT)

Before our next call, you should:
» Begin reviewing your Guide due later this month

« Add any questions you have about the guide or the
module in the Community
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Thank you!

Questions?
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