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» SOCIAL MEDIA & MULTI-CHANNEL
STORYTELLING

Build & Launch

blackbaud

your passion » our purpose



» TODAY’S TOPICS

 Your story in motion

» Social media: multi-channel marketing

» Facebook integration

* Open Q&A

AMERICAN
LUNG
ASSOCIATION.
Fighting for Aer
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» TODAY’S TOPICS

Your story in motion

Social media: multi-channel marketing

Facebook integration

Open Q&A

AMERICAN
LUNG
ASSOCIATION.
Fighting for Aer
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» RARE CONSENSUS RE: SOCIAL CHANNELS

“Peer to peer solicitation is the most
acceptable form of solicitation”

BOOMER MATURE

6/20/2012 Blackbaud Confidential 6 blackbaud




A C O N S I S I E N I S I O RY Having trouble viewing this message? Clidd here to view this message online.

» eNews structure (multiple ANBRICAN
stories) :F Asso il

ASSOCIATION.

Mission/Did you know?

Article Content: Approx 75 words — link to related Aliquam sollicitudin, nisi

StoryBuilder article or other existing web page required non sodales semper, est
ante facilisis nibh, at

» Feature stories can be promoted
through other channels

Lorem ipsum dolor sit amet, consectetur adipiscing elt. In tincidunt nunc quis velit.
facilisis vehicula risus. Pellentesque ac. Learn more Leamn more

MAKE A

DONATION »
Aricle Content: Approx 75 words — link to related
StoryBuilder article or ather existing web page required

Direct Mail e
TELLA

Lorem ipsum dolor sit amet, consectetur adipiscing elt. In - S 541& 0 D) =l
facilisis vehicula risus. Pellentesque ac. Learn more

Social Media

Sidebar headline
Aliquam sollicitudin, nisi

Article Content: &pprox 75 words — link to related non sodales semper. Leamn
CONTENT StoryBuilder article or other existing web page required more

Lorem ipsum dolor sit amet, consectetur adipiscing efit. Sidebar headline

In facilisis vehicula risus. Pellentesque ac. Learn more Aliquam sellicitudin, nisi

non sodales semper. Learn

more

POWERED BY f g

&g convios

AMERICAN
LUNG
ASSOCIATION.
Fighting for Aer
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| RN LHAMEATTE A
A CONSISTENT STORY

» eNews structure (multiple
stories)

» Feature stories can be promoted
through other channels

Direct Mail

Social Media

CONTENT

6/20/2012 Blackbaud Confidential

Homepage | Forward to a Friend | Make a Donation

Homepage | Forward to a Friend | Make a Donation

AMERICAN LUNG AS

OF THE MOUNTAIN PACIFIC
Sarving Alaska, Hawaii, |daho, Montana, Oregon, Washington and

of the Mauntzin

June 2012

Local Lung

"Like" Us & Raj
Assocjgiem

We are excited to announce that a generous
Association supporter has offered up a
challenge: for every new person that "Likes” the
American Lung Association of the Mountain
Pacific on Facebook, the donor will contribute
$1.00 to the Lung Association, up to a maximu
f 52001 That means the more new friends we make, the mo

Learn more »

How Clean is Your Air?

April marked the release g ican Lung
& Association's 13" annud eport.
E State of the Air is a report card on ar pollution in

e "'.! communities across the nation. Learn more about
the guality of outdoor air in your community.

Learn more 3

Advocating for Strong Lung Health Policies - 2012
Session Review

Legislative bodies throughout our region met in
2012 and many of you, our dedicated advocates,
B worked with us to ensure the passage, or

defense, of legislation relating to lung health. Our
M

advocacy efforts are vital to our mission of
saving lives and each of us can play a role in
making a difference.
Learn more about our successes »

Saving lives by
improving lung health
and preventing lung
disease

MAKE A

DONATION »

TELLA
FRIEND &2 »

Share On n i:_-j

Upcoming Events!

Ride Around the Sound,
Washington: Celebrate 30
years of cycling events in
‘Washington by riding in the
inaugural Ride Around The
Sound!

Learmn more »

Climb For Clean Air: Join
us for this exclusive
muountaineering training
and fundraising program!
Learn more »

Big Ride Across America:
The ultimate challenge! Join
us for a seven weelk, 3,300
mile bicycle ride from
Seattle to Washington D.C1
Learn more =

. —lkbaud
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» MULTICHANNEL FUNDRAISING & INTEGRATED

STRATEGIES

Multi-channel fundraising
Involves coordinating the timing
of multiple fundraising channels
(direct mail, online, telephone,
media, etc)

The strength of integrated
campaigns is the strategic
coordination of both timing and
messaging to create one
synergistic campaign across
multiple channels

Fundraising
Campaign

/ Appeal \
Thank-
a-thon

Direct
\YET

Runsfor6
weeks within
these various

channels

twitter &
Flickr

Website

\/

AMERICAN
LUNG
ASSOCIATION.
Fighting for Aer

6/20/2012 Blackbaud Confidential
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THE BIG PICTURE

Co uu(m Thau wayufuumf 4
<9 Just $2.02

1need your help to|
women and chilar

**1 Qlow oy b&m(x}s
Between now and
25,000 plates with |

Ahot meal gves 3

Itgives them hope.

Gan ou imagine $pendng Thanksohing slons? On 3 dayor U SOORLIS sy Sl o

Wil you nelp by £4q| feasting, what Ifyou had nothing 1o eat? for Thanksghving. Please share your

celeoration will 5e

Wit hose 1655 10§ | You can make sure tat no one goes hungrythis Thanksgring by D1eSSings and help us feed each
providing meals and hope at Sunday Breaktast Rescue Mission hungry person!

Aljust 5202, any 3

s2424wilteed 12 ponate oniine today.

550,50 will prowde]

$101wilf60d50 9l imagine siting down to your own Thanksghing dinner, knowing that

Please donate onif  across town 3 orateful homeless person is eating the Thanksghing

meal hat you provided

Any amount receiv
the homeless throf 41 5202 per meal, any amount you can give wil make a aiference
Thanksghang wil be here soon, so please gonate online now
1hope we can cour

Aay the for
. the homeless throughout the year.

‘Thank you for making 3 Gifference!
Richard ) Mcile

Exscutive Directors . g

PS Tell 3 tiend a

Richard J. McMillen
Executive DirectorCEO

Other ways to help:
PS. Tall afriend and help us provide a meal for every needy person.
Voluntser

Hold 2 Food Drive

Did you receive our letter in the.
mail? Save your stamp by donating

2009 Summar Sponsorship

ifidential

Online
Appeal

Photos
[ Notes

£5 Questions

About

We embrace people experiencing
homelessness with the compassion
of Christ —...

More

5,797

people like this

Likes See Al

‘ People’s City
Mission

Website

Union Rescue Mission

Non-Profit Organization

Union Rescue Mission * Top Posts v

%Union Union Rescue Mission asked What do you love the most at Portos Bakery?

s - - -
Refugiado (auava & cheese pastrv)

| £ - .

BB Union Rescue Mission

[ @URM Los Angeles, CA

o= Helping peaple who are experiencing homelessness in LA!
+Add hittp:/Avww. urm.org

% © Foliow ) Text follow URM to 40404 in the Unted States
Mtssx Honoring —————
We honore
in apprecia
thocenno  Tweets Favorites  Following  Followers  Lists
Bl ruesdey URM Union Rescue Mission
Latest News: The Mission-May 2011 http://bit. ly/ikByei
4 hours ago
URN Union Resaue Mission Q

dystitt829 thank you Andy!

ago

andystitt829 /noy Sttt 13 by URK
Very inspiring story by @abales about ()URM and Hope Gardens.
Nice work combating homelessness in LA 1 #FSV2011

Q Search he site

Stories  GetConnected  Receive Help  Contact Us

"mi MIS

t.sepﬂh melessness in LA
é -

Stories from Skid Row

)

| ASSOCIATION.
Fighting for Aer

blackbaud
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EFFECT OF INTEGRATION

$694

+121%

$187
$314
95%
+48% 50.9% $96
B / . ;
Legacy Internet Legacy Internet Legacy Internet
Enabled Enabled Enabled

Sources: Study entitled “Integrating Online Marketing (eCRM) with Direct Mail Fundraising” by Convio and StrategicOne

Traditional defined as offline use. Internet Enabled defined as both offline and eCRM use. R

LUNG
ASSOCIATION.
Fighting for Aer

6/20/2012 Blackbaud Confidential i blackbaud




CHECKIT OUT!

= oo s =L The [ntegrated
E , g [Vulti-Channel

Marketing Study

http://resources.convio.com/IntegratedMultichannel.html

AMERICAN
LUNG
ASSOCIATION.
Fughaing For dar
6/20/2012 Blackbaud Confidential

blackbaud



http://resources.convio.com/IntegratedMultichannel.html
http://resources.convio.com/IntegratedMultichannel.html
http://resources.convio.com/IntegratedMultichannel.html

» TODAY’S TOPICS

 Your story in motion

» Social media: multi-channel marketing

» Facebook integration

* Open Q&A

AMERICAN
LUNG
ASSOCIATION.
Fighting for Aer

6/20/2012 Blackbaud Confidential 13 blackbaud




FACEBOOK INTEGRATION - FAN PAGE AND
TIMELINE OVERVIEW

» Kit details & Resources
* Best Practices

* Screen share: How it works

AMERICAN
LUNG

ASSOCIATION.
Fighting for Ao

6/20/2012 Blackbaud Confidential 14 blackbaud
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WEBINARS IN SYNC WITH YOUR CAMPAIGNS

- 1 Year Cycle eNews and

- 12 Webinars/Year Welcome 351 - Feb All F l
_ Series re e .

- 2 Calls/Topic ~ Cultivation

- 1 Download/Topic

What campaigns
should | be running Spring Events

Oct-Dec End-of-Year | : and Sustaining = Mar-Apr
Fundraising right now? Fundraising ’
Profiling and I_éoul“i'%?:]ge
Aug-Sept Fgg aEsvoennt Campaigns and May-Jul
Social Media
blackbaud

6/20/2012 Blackbaud Confidential 15
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BEST PRACTICE CAMPAIGN KITS (DOWNLOADS)
) ¢

Your D .
NI LMD 04 T AR A v Lt
Free Kits > e Roderrat o
Thate 370m0n 30 ~107300 1 Grate hee’ vage
00 Yo s of D6 PR B DA S 2 it
Every tin wicn bine -
element L P S S —-——
N D e L e e ] ~
|nt_o wha SIS e,
raise fun 3Ly ems-om fryens- SIS
T e BeD pe O N B Ted el A SRR Bl e ) Rl Ty e
If you thi
our Con
All our Ki
commer
Altributio
at senic W
Sodal Media e D i et b
RU00) LUernts bt g e 1one #tr Bty tee btz ioeaiverenars spOee sty el &
Facebook Kit v2.8 e 2
Queston ——— 9 0ogs Sur S 95 4053 o 01091 things sut o0 wicen, Fowh
View:
< chtmls
4 <head:>
5 <titly
4 <link
i </heads
=] <hody=
=] <div id="header":>
10 <hl><a href="." title="Back
Sustain 11 </ div
Fundrai 1z <div id="toolbar':>
13 <gpan class="left">Today <=p
b 14 <span class="right":
revi 15 <span id="time"rinbsp:</sp P
Webl e eomlect o™ imezones Fundraising Booster Shot
Dol 17 <option valus="-12"> (GHT A Best P'BC!ICOSAFWDBMK)MBIMMZG EOY
::: il =m_ r u g
ﬂ = <option value 117> (GHT — BT oo

6/20/2012 Blackbaud Confidential 16 blackbaud



KITS DOWNLOAD PAGE

Your DIY Workshop

Free Kits include Code, Design Files, Templates, Instructions and Guides

Every time we offer a Service Module we publish a what we call a Kitto give you a jumpstart on producing all the i

elements of the Service Module on your own. By doing this we hope to save you some time, give you some insight NeW S 1:‘?9 Cﬂd

into what we consider best practices and give you more campaign ideas to help you grow your constituent base, COﬂdI1IOnG|

raise funds, increase awarenesss or drive people toward taking action. Reference and
- e

If you think you'd rather have Convio do the production work for you while you interact and ask questions of one of Snlppets Kitl

our Consultants then check out our calendar to see when we are offering the next class!

All our Kits are protected under the Creative Commons license. Mon-profits may use these kits and resources for

Download
commercial works without attribution. If you are not a non-profit use must adhere to the Creative Commans

Atribution-NonCommercial ShareAlike 2.0 Unported License or getwritten permission from us. You can reachus L€ CFN strategy, leave
at servicemodules@convio.com. COl"lfIQUI'CIthﬂ to us.

Check out upcoming

Service Modules

Questons or Comments about kits? Let us know by posting a question or comment on the Community.

View: [aj Social Media Code & Conditional Snippets
Sustainer Fundraising Gala & Event Promotion
eNews 8 eBlasts End-Of Year Fundraising
Housefile Building Advocacy Action Center
Welcome Series TeamRaiser
Sustainer eMews, eBlast & Housefile Building All Housefile Building Housefile Building Housefile Building
Fundraising Kit Archive Page v2.0 Kits eCardiViral Kit Giveaway Kit Pledge Kit
Preview Preview Preview Preview Preview Preview
Webinar No Webinar Webinar Webinar Webinar Webinar
Download Download Download Download Download Download

6/2@)&3@322 Blackbaud Confidential 17 17 b|0C|(bC1Ud



COMMUNITY SUPPORT

W Hon Canty S

Coenrmunity Mansger

&

Posts 415
Registered
07032007

=LV

P 209.163.168.1%4

Message 1 of 11 (47

Views)

v Facebook Kit Update - Version 2.8 release

12-13-2011 10:23 AM

Hi Community,

| updated the Facebook
from your faedback the¢
thoughts and ideas Iy
the links to the discuss
Facebook Kit Update -!
- Fixed Donation Error |
hitp fcommunity custor
- Facabook divwith id !
display none. -Intemal
- Patched the Transactl
hitp flcommunity custor
- Updated Facebook Ag
Community butl cantr
- Updated the Guide 1o
pages. - Internal feeddi
Happy coding

Ken

hitp www.comio comi

And Tog

6/20/2012

Blackbaud Confidential

% Ken Cantu B Re: New Facebook Kit v3.0 (Designed for Timeline) now available!

Community Manager

=y

Posts: 451
Registered:
07-03-2007

IP: 209.163.168.154

Meszage 6 of B (22
Views)

Tami Lau
New Contributor

&R

Posts: 3
Registered:
08-02-2011

IP: 173,164 254145

Message 7 of 9 (138
Views)

Options »

Options =
04-13-2012 09:25 AM

Thanks Tami! Glad to see you're implementing it.

Itook a look at your donation page in Pagebuilder. First thing that jumped out at me was that on your
shadow donation form you have a premium associated with the donation level that is required. The
code template isnt set up to work with premiums and looking atthe APl I'm not sure it is even possible
with our current APls so try taking that out and seeing if that fixed it or if we need to look into it some
mare.

| like your banner btw, much better than mine, can you tell I'm not a designer? ;)

Cheers,
Ken

Add Tag...

okudos ([ XN

Options «

Re: New Facebook Kit v3.0 (Designed for Timeline) now available!
04-13-2012 0433 PM

Yes, that did the trick!

One thing | noted is that | needed to use hitp:ishortiname.convio.net/sitel for the Canvas URL even
though we have a custom domain for our site. Otherwise, the iframe wouldn't load when facebook was
in non-secure mode.

I'm no designer either - fortunately we have some designers on staff that | can ask for these things. 2)

okudos (¥ N

Accept ;

Add Tag...

blackbaud




FACEBOOK FAN PAGE UPDATES

Timeline mandatory March 31st 2012

New look matches personal page timeline design

Tabs/Links/Apps changed locations (again)

No default landing page

Feature content by “Pinning”

Add/remove content from timeline

AMERICAN
LUNG
ASSOCIATION.
Fighting for Aer

6/20/2012 Blackbaud Confidential 19
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LA | | |

NEW LAYOUT COMPONENTS

facebook

|

j HELLO
Luminate

_____Anintegrated platform to do more for your mission »

Convio ‘ v Liked | ‘ Message # ¥ J

2,494 likes - 22 talking about this

Internet/Software HELLOD

Convio helps organizations build enduring relationships : ' il_/ -
through innovative technology, services, thought leadership | LMMA{C u
and the best dient experience. ‘ .___, RONPROFIT oy
Il TECHNOLOGY
About Photos Likes Connection Cafe

RICAN

G
ASSOCIATION.
Fighting for Aer

6/20/2012 Blackbaud Confidential 20 blackbaud
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COVER IMAGE RESTRICTIONS

* 399 pixels wide <

* No, price or purchase information, such as "40% off" or
"Download it at our website"

* No, contact information, such as web address, email,
mailing address or other information intended for your
Page's About section

* NO, references to user interface elements, such as Like
or Share, or any other Facebook site features

* No, calls to action, such as "Get it now" or "Tell your
friends"

AMERICAN
LUNG

ASSOCIATION.
Fighting for Ao

6/20/2012 Blackbaud Confidential 21 blackbaud



| | LT AAE AR | I L] T

KIT LAYOUT

ﬁ.ﬁ'mg

American Health Society

b Test Page | iLike | | Message # v

Be the first person to like this.

Non-Profit Organization =
Supporting general health in America since 1999, I | ) f -
Donate News RBALOULUST JEA
About Photos Home News About Us
[=] status Photo E' Ask Question E,l] Milestone o Test Page updated their cover photo.

19 seconds ago

Write something...

r

AMERICAM
LUNG
ASSOCIATION.
Fighting for Ao

6/20/2012 Blackbaud Confidential 22 blackbaud



FACEBOOK SETUP OVERVIEW

Fan

I

FB
App

Page

FB
App

FB
App

f

Created in Facebook

\

!

Created in Convio



facebook

KIT DEMO

http://www.convio.com/free kits

6/20/2012 Blackbaud Confidential 24 blackbaud


http://www.convio.com/free_kits

FAARE A $1 16 | il Il I

KIT EXAMPLE - GGNPC

* https://www.facebook.com/parksconservancy

facebook

k= ke

GOLDEN GATE
NATIONAL

PARKS

CONSERVANCY

Golden Gate National Parks Conservancy

247 =l

4,514 likes * 242 talking about this * 1,960 were here

Non-Profit Organization

Muir Woods. Crissy Field. Lands End. The Marin Headlands.
The Presidio. Alcatraz. And more. Protect and support them
all at www.parksconservancy.orgfjoin.

About

AMERICAM
LUNG
ASSOCIATION.
Fighing For dar

6/20/2012 Blackbaud Confidential 25 blackbaud



https://www.facebook.com/parksconservancy

6/20/2012

Blackk

facebook Search

Members help to preserve the Golden Gate National Parks’ ancient redwood forests, historic landmarks, and open spaces that belong to us all.
M also receive ic benefits year-round and enjoy the satisfaction of being a steward of a national treasure.

To learn more about the benefits of membership or to make your donation on our website, click here.

R INFORMATION

@ Required fields
o Title:

@ First Name:

ATION INFORMATI

@ Last Name:

o Address 1.

Address 2:

o City:

o State / Province:

@ ZIP / Postal Code:

@ Email Address:

[V Yes, | would like to receive e-mail from the Parks Conservancy

GOLDEN GATE

NATIONAL

PARKS

CONSERVANCY

@ Donation Amount:
' $35 Park Partner
€ $60 Park Sponsor
€ $125 Park Steward

com |

Credit Cards Accepted:
VISA e
@ Credit Card Number:

@ CVV Number:

L]

@ Expiration Date:

VERIFY»

ABOUT SSL CERTIFICATES

AMERICAN
LUNG
ASSOCIATION.
Fighting for Aer

SUBMIT DONATION

blackbaud
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KIT EXAMPLE - ABCC

* https://www.facebook.com/BrainCancerCure

facebook

Brain tumors are the second leading ¢
cause of cancer-related deaths in

children under age 20.

| accelerate o

prain cancer cure

Accelerate Brain Cancer Cure

DLLIKES * '3/ a re nere

Non-Profit Organization

Accelerate Brain Cancer Cure is committed to speed the
pace of research that will lead to new brain cancer therapies
and, ultimately, a cure.

Cap X3 GO GRAY ¥ DONATE [E

About Photos Likes Events

o) Like Message v

Donate CAN

6/20/2012 Blackbaud Confidential 27
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https://www.facebook.com/BrainCancerCure

facebook Search Q & ed

- | Accelerate Brain Cancer Cu... Donate | | & Like |

YOUR INFORMATION DONATION INFORMATION

@ Required fields
@ Donation Amount:

@ Title:
" 3500
@ First Name: c
‘ ‘ $250
5100
@ Last Name:  s50
‘ ‘ " §25
@ Address 1: e Dther'|

Credit Cards Accepted:
Address 2: = ;
| | —

@ Credit Card Number:
@ City: ‘

@ CVV Number:

@ State / Province: I:l

@ Expiration Date:

@ 7IP / Postal Code:
\ e s
o Email Address: S
Norton
SECURED
¥ ™ves, | would like to receive email from Accelerate Brain Cancer Cure” powered by VerlSign
ABOUT SSL CERTIFICATES
AMERICAN
LUNG
SUBMIT DONATION ASSOCIATION.
Faghaing For Aar

6/20/2012 Blackbaud Confidential 28 blackbaud



TIPS FOR BETTER FAN PAGES

Create a publishing calendar

Engage constituents (Thank, like, respond, cultivate discussions)

Vary posts (text, images, games, links, apps,etc)

Pin Your Best Posts
« Get your apps in the “top 4”

« Check out your Insights data

AMERICAN
LUNG
ASSOCIATION.
Fighting for Aer

6/20/2012 Blackbaud Confidential 29
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INSIGHTS

facebook

Home  Profile nds  Inbox

ﬁi | Ads Manager | Pages | Help | Switch to the Old Insights

X ©

™
Lexic
=

Fans Who Interact With Lexicon Learn More

Ef Total Interactions [ Comments B Wall Posts [ Likes

400 4

320 4

240 4

160 4

&0 4

31 OImeractlonsthis week{?) 177 Likes 79Comments 54wall Posts

r 400

F320

240

k160

L &0

Wed
Apr 1

(n

All Fans of Lexicon Learn More

Choose a graph: |‘I'nta| Fans | Unsubscribed Fans | w

E’Tntal Fans E, Unsubscribed Fans

92K - / azK
73.6 E———— L 73.6x
55.2K [ 55.2K
36.8K b 36.8K
18.4K 4 L 18.4K
]
Thu  [Thu  [Thu  [Thu  [Thu  [Thu  [Thu  [Thu  [Thu
lan 1 lan 15 lan 29 Feb 12  Feb 26 Mar 12 Mar26 Aprd Apr 23

(n

)

6/20/2012

290 Active Fans This Week (?)

Male Female

ok ok ok ok 3.6I'ost0.ualitv{?l

4 280 since may 01

Male Female

62% 3B%
13-17 19% 8% 26%
18-24 22% 8% 30%
25-34 9% 5% 14%
35-44 6% 6% 11%
45-54 6% 6%  12%
55+ 2% 5% 7%

Top Countries Top Cities Top Languages

United 275 New 16 English 265
States York {Us}

* View All

91 L) 1 09 Total Fans on May 03 ‘f 5?2 Since May 02

Male Female

Male Female

49% 50%
13-17 16% 18%  34%
18-24 17% 15% 32%
25-34 7% 7H 14%
35-44 5% 6%  12%
45-54 2% 3% 5%
55+ 1% 2% 3%

Top Countries Top Cities Top Languages

United 26,161 New 3,410 English 86,065
States York {Us}

* View All

Ylease allow 48 hours for data to be a

able for a daily report.

AMERICAN
LUNG
ASSOCIATION.
Fighting for Aer
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GOOD READS ON TIMELINE

* http://mashable.com/2012/04/20/fan-growth-slowed-facebook-timeline/

 http://mashable.com/2012/02/29/facebook-brand-timelines-changes-
marketing/

* http://mashable.com/2012/05/17/facebook-timeline-brand-tips/

AMERICAN
LUNG
ASSOCIATION.
Fughaing Far Aar
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http://mashable.com/2012/04/20/fan-growth-slowed-facebook-timeline/
http://mashable.com/2012/04/20/fan-growth-slowed-facebook-timeline/
http://mashable.com/2012/04/20/fan-growth-slowed-facebook-timeline/
http://mashable.com/2012/04/20/fan-growth-slowed-facebook-timeline/
http://mashable.com/2012/04/20/fan-growth-slowed-facebook-timeline/
http://mashable.com/2012/04/20/fan-growth-slowed-facebook-timeline/
http://mashable.com/2012/04/20/fan-growth-slowed-facebook-timeline/
http://mashable.com/2012/04/20/fan-growth-slowed-facebook-timeline/
http://mashable.com/2012/04/20/fan-growth-slowed-facebook-timeline/
http://mashable.com/2012/02/29/facebook-brand-timelines-changes-marketing/
http://mashable.com/2012/02/29/facebook-brand-timelines-changes-marketing/
http://mashable.com/2012/02/29/facebook-brand-timelines-changes-marketing/
http://mashable.com/2012/02/29/facebook-brand-timelines-changes-marketing/
http://mashable.com/2012/02/29/facebook-brand-timelines-changes-marketing/
http://mashable.com/2012/02/29/facebook-brand-timelines-changes-marketing/
http://mashable.com/2012/02/29/facebook-brand-timelines-changes-marketing/
http://mashable.com/2012/02/29/facebook-brand-timelines-changes-marketing/
http://mashable.com/2012/02/29/facebook-brand-timelines-changes-marketing/
http://mashable.com/2012/05/17/facebook-timeline-brand-tips/
http://mashable.com/2012/05/17/facebook-timeline-brand-tips/
http://mashable.com/2012/05/17/facebook-timeline-brand-tips/
http://mashable.com/2012/05/17/facebook-timeline-brand-tips/
http://mashable.com/2012/05/17/facebook-timeline-brand-tips/
http://mashable.com/2012/05/17/facebook-timeline-brand-tips/
http://mashable.com/2012/05/17/facebook-timeline-brand-tips/

RESOURCE LINKS

 http://www.convio.com/communitywebinars

* http://www.convio.com/free Kkits

 http://community.convio.com/t5/Webinars-Kits-Downloads/bd-
p/kitstemplatesdownloads

AMERICAN
LUNG
ASSOCIATION.
Fughaing Far Aar
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http://www.convio.com/free_kits
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QUESTIONS?
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» TODAY’S TOPICS

 Your story in motion
» Social media: multi-channel marketing

» Facebook integration
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