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SOCIAL MEDIA & MULTI -CHANNEL 

STORYTELLING 

Build & Launch 
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TODAY’S TOPICS 

• Your story in motion 

 

• Social media:  multi-channel marketing 

 

• Facebook integration 

 

• Open Q&A 
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RARE CONSENSUS RE: SOCIAL CHANNELS 

GEN Y GEN X BOOMER MATURE 

87% 89% 82% 76% 

“Peer to peer solicitation is the most 
acceptable form of solicitation” 
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• eNews structure (multiple 

stories) 

 

• Feature stories can be promoted 

through other channels 

 

 

 

A C ON SIST EN T  ST ORY  



6/20/2012 Blackbaud Confidential 8 

• eNews structure (multiple 

stories) 

 

• Feature stories can be promoted 

through other channels 

 

 

 

A C ON SIST EN T  ST ORY  
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MULTICHANNEL FUNDRAISING & INTEGRATED 

STRATEGIES 

Multi-channel fundraising 

involves coordinating the timing 

of multiple fundraising channels 

(direct mail, online, telephone, 

media, etc) 

 

The strength of integrated 

campaigns is the strategic 

coordination of both timing and 

messaging to create one 

synergistic campaign across 

multiple channels 
 

 

Online 
Appeal 

twitter & 
Flickr 

Website 

PSAs 

Direct 
Mail 

Thank-
a-thon 

Runs for 6 

weeks within 

these various 

channels 

Fundraising 

Campaign 
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T H E B IG P IC T U R E  

Online 
Appeal 

Social  
Media 

Website 

PSAs 

Direct 
Mail 

Thank-a-
thon 
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Sources: Study entitled “Integrating Online Marketing (eCRM) with Direct Mail Fundraising” by Convio and StrategicOne 

Traditional defined as offline use. Internet Enabled defined as both offline and eCRM use. 

34.4% 

50.9% 

Legacy  

+48% 

Internet  

Enabled 

$96 

$187 

Legacy 

+95% 

Internet  

Enabled 

$314 

$694 

Legacy 

+121% 

Internet  

Enabled 

EF F EC T  OF  IN T EGR AT ION  
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http://resources.convio.com/IntegratedMultichannel.html  

C H EC K  IT  OU T !  

http://resources.convio.com/IntegratedMultichannel.html
http://resources.convio.com/IntegratedMultichannel.html
http://resources.convio.com/IntegratedMultichannel.html
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TODAY’S TOPICS 

• Your story in motion 

 

• Social media: multi-channel marketing 

 

• Facebook integration 

 

• Open Q&A 
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• Kit details & Resources 

 

• Best Practices 

 

• Screen share: How it works 

FA C EB OOK  IN T EGR AT ION  –  FA N  PA GE A N D  

T IM EL IN E OVER VIEW  
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eNews and 
Welcome 

Series 
Cultivation  

Spring Events 
and Sustaining 

Fundraising 

Housefile 
Building 

Campaigns and 
Social Media 

Profiling and 
Fall Event 
Season 

End-of-Year 
Fundraising 

WEB IN A R S I N  SYN C  WIT H  YOU R  C A M PA IGN S  

Jan - Feb 

Mar-Apr 

May-Jul Aug-Sept 

Oct-Dec 

What campaigns 

should I be running 

right now? 

- 1 Year Cycle 

- 12 Webinars/Year 

- 2 Calls/Topic 

- 1 Download/Topic 

All Free! 
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BEST PRACTICE CAMPAIGN KITS (DOWNLOADS) 

Strategic Plan 

Kits 

Instructions 

W
e
b
in

a
r 
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K IT S D OWN L OA D  PA GE  

6/20/2012 17 
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C OM M U N IT Y SU PPOR T  
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• Timeline mandatory March 31st 2012 

• New look matches personal page timeline design 

• Tabs/Links/Apps changed locations (again) 

• No default landing page 

• Feature content by “Pinning” 

• Add/remove content from timeline 

 

FA C EB OOK  FA N  PA GE U PD AT ES  
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N EW L AYOU T  C OM PON EN T S  
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• 399 pixels wide < 

• No, price or purchase information, such as "40% off" or 
"Download it at our website" 

• No, contact information, such as web address, email, 
mailing address or other information intended for your 
Page's About section 

• No, references to user interface elements, such as Like 
or Share, or any other Facebook site features 

• No, calls to action, such as "Get it now" or "Tell your 
friends" 

C OVER  IM A GE R EST R IC T ION S  
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K IT  L AYOU T  
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FA C EB OOK  SET U P OVER VIEW  

Fan 

Page 

FB  

App 

FB  

App 

FB  

App 

Donate 

Page 

Sign-

Up 

Page 

Action 

Alert 

Page 
Created in Facebook 

Created in Convio 
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KIT DEMO 
http://www.convio.com/free_kits   

 

http://www.convio.com/free_kits
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• https://www.facebook.com/parksconservancy  

K IT  EXA M PL E -  GGN PC  

https://www.facebook.com/parksconservancy
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K IT  EXA M PL E –  GGN PC  C ON T IN U ED   
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• https://www.facebook.com/BrainCancerCure  

K IT  EXA M PL E -  A B C C  

https://www.facebook.com/BrainCancerCure
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K IT  EXA M PL E –  A B C C  C ON T IN U ED  
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• Create a publishing calendar 

• Engage constituents (Thank, like, respond, cultivate discussions) 

• Vary posts (text, images, games, links, apps,etc) 

• Pin Your Best Posts 

• Get your apps in the “top 4” 

• Check out your Insights data 

 

T IPS F OR  B ET T ER  FA N  PA GES  
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IN S IGH T S  
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• http://mashable.com/2012/04/20/fan-growth-slowed-facebook-timeline/  

• http://mashable.com/2012/02/29/facebook-brand-timelines-changes-
marketing/  

• http://mashable.com/2012/05/17/facebook-timeline-brand-tips/  

GOOD  R EA D S ON  T IM EL IN E  

http://mashable.com/2012/04/20/fan-growth-slowed-facebook-timeline/
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http://mashable.com/2012/05/17/facebook-timeline-brand-tips/
http://mashable.com/2012/05/17/facebook-timeline-brand-tips/
http://mashable.com/2012/05/17/facebook-timeline-brand-tips/
http://mashable.com/2012/05/17/facebook-timeline-brand-tips/
http://mashable.com/2012/05/17/facebook-timeline-brand-tips/
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• http://www.convio.com/communitywebinars 

• http://www.convio.com/free_kits  

• http://community.convio.com/t5/Webinars-Kits-Downloads/bd-
p/kitstemplatesdownloads  

 

R ESOU R C E L IN K S  
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QU EST ION S?  
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TODAY’S TOPICS 

• Your story in motion 

 

• Social media: multi-channel marketing 

 

• Facebook integration 

 

• Open Q&A 
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Q & A 


