
Komen VICTORY Webinars
Launching, Reporting and Analysis



Today’s Agenda
• Running your campaign

• Measuring successMeasuring success

• Wrapping Up
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Launching Your Fundraising Campaign

Test 
messages

Revisions: 
one round

Final test 
messages

Campaign 
approval

Campaign 
launchg g pp
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Sustainer Fundraising Campaign Flow

eAppeal –
C i ki k

Message #1 Message #2 Message #3

Campaign kick-
off

Set the 
goal/Talk about

eAppeal Reminder –
Talk about the 
progress of the

Campaign Close –
Success statement and 
a reminder that there’s 
still time to become a

Audience: 
Individuals 
who have 
given in the 
past + new

*excludes donors

goal/Talk about 
incentives

progress of the 
campaign

still time to become a 
sustaining donor

past + new 
contacts

Audience: 
Individuals 

Donation Confirmation 
AutoResponder – includes tax 

receipt information

Campaign Close –
Success statement and 

another “Thank you” 
message

who have 
donated to 
this campaign

* i d ft

After a constituent makes an online gift, they will be shifted to 
the audience which receives thank you messages.

message*received after 
donation completed
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Message #1 – Kick Off

Kick Off Message

• Send: Week 1 of campaign -Send: Week 1 of campaign 
pick your start date

Suggested audience: 
• HousefileHousefile
• Suppress any groups who 
may get other messaging 
(i.e. current sustaining 
donors)do o s)

You automatically have a 
group in your Constituent360 
database of all individuals 
who have become monthly 
donors as part of this 
campaign: Titled “Affiliate 
Name Sustaining Campaign 
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Message #2 – Reminder

Reminder Message

• Send: Follow up 1 to 2 weeks 
after kick off message

Suggested audience:Suggested audience: 
• Housefile
• Suppress donors who have 
given to this campaign
• Suppress any groups who• Suppress any groups who 
may get other messaging 
(i.e. current sustaining 
donors)
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Message #3a – Last Chance

Last Chance Message

• Send: One week after reminder 
message

Suggested audience:Suggested audience: 
• Housefile
• Suppress donors who have 
given to this campaign
• Suppress any groups who• Suppress any groups who 
may get other messaging 
(i.e. current sustaining 
donors)
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Message #3b – Donor Thank You

Donor Thank You Message

• Send: One week after reminder 
message

Suggested audience:Suggested audience: 
• Donors who gave to this 
campaign
• Think about creating a 
second version of this thatsecond version of this that 
can go to sustaining donors 
you already had on file -
stewardship
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Promote, Promote, Promote

Use Snippet on CMS web pages:  
Promote on your homepage 
(affiliate spotlight or homepage 
banner), Make a Donation page, 
and more!

Snippet is a Pagebuilder page

•Find  Your Snippet: 
http://affiliate.info-
komen.org/site/PageServer?page

Select code snippet > Copy 
(ctrl + c) > Paste (ctrl + v) into 

name=XXX_convio_snippets

•For example: http://phoenix.info-
komen.org/site/PageServer?page

web page with WYSIWYG 
turned off

Open Help Desk ticket if need 
help

name=PHX_convio_snippets

Tweet post blog connect
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Tweet, post, blog, connect



Today’s Agenda
• Running your campaign

• Measuring successMeasuring success

• Wrapping Up

10©2009 Convio, Inc.  |  Page



Report
Email Campaign Reporting

Email > Email Campaigns > Reports tab
• Campaign Performance Reports(overall campaign results)

Email > Email Campaigns > Campaigns tab > “Manage” sustaining 
campaign > Reports tab

• Message Performance ReportsMessage Performance Reports
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Report
Donation Campaign Reporting

Fundraising > Donation Management> Donation Reports tab
• Donations by transaction > filter by campaign and form
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Manage Sustaining Donors
Fundraising> Donation Management> Sustaining Gifts tab

• Edit gifts if donor calls and g
needs to make change

• Review details of individual 
sustaining donors’ giftsg g
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Today’s Agenda
• Running your campaign

• Measuring successMeasuring success

• Wrapping Up
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Program Wrap Up

• Thanks for joining us in the program

C t ff t d i dit f i F id A il 27• Cut off to send in edits for your campaign: Friday, April 27

• Cut off to have our team schedule your campaign for you: Friday, 
May 4y

• If you don’t plan to send  us edits or have us schedule your messages, 
we also need to know that.
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Q&A
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