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/1 What’'s covered

About the New UX

 Features

« Structure

 Page Types

* Navigation

Best Practices for Design
Best Practices for Cards

Best Practices for Mobile
Getting Started & Onboarding
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What i1s the New UX?



/1 Components of the New UX

Cost Center Home © Forocast v FY18 v Total v

User
Interface

Variance - GBA Variance - Salaries Opex Budget Summary

3,954,037 6,718,281

B Sales Comp Transactions

(o= Ry )|
Reconts Fov Al ap
Good morning, Danielle & MyPages [ apps @ Models [ Tasks I III N at Ive
>
> 81060 - Traw

Recently Visited Favorites 0CO0 - Rl -
>
[E) Budgeting, Planning, & Forecesting 80 Employee Comp Summary m o I e a p p
Pages Pan @ CY Target cYu
B seles Forecasting
Global e * * r ¥ * B0 Executive KPI Board ?
Global Manager Dashboard Resource Capacity Territory Analysis ecutive os
@ strategic Panning
JustNow Sminutesaco [ 38 minutes ago
= Tontery anc Quota Maming o N

§ roritory Analysis B Product Introduction

Worklorce Panning

) - -
Market Opportunities Payroll Planning Headcount B8 Hieadeoumt c I I b t
2hour ago ® Ohours ag0. 2coys0s0 < Ponning —_— > o a o ra I o n

8 otdorn ey Sales Transactions

© Budget Planning
Apps 3 >
80 Senior Executive Dashboard

s&Benefts - 80000 - RAD

Budgeting, Planning, & * Sales Forecasting * Workforce Planning
Forecasting g N
2nours ago ® 10 fours ago (5] 2aaysago (] 80 Demo Example

Models
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/1 The New UX

A new experience layer

Dreedback O, Q 2 &M

- ce v
) I n V i ti n g i n te rfa Ce < Cost Center Home @ United States v Forecast v FY18 v  Total v  Reset o -

Variance - G&A > Variance - Salaries Opex Budget Summary

« Personalized for your users
3,954,037 6,718,281

- Apps and pages NP e g

- Easy for builders and S 2,647,889 . I ‘ I‘ I
end users 1851378 o ||| I I || I I
. €0000-G8A 70000 Sasies&  80000-ReD 81000-Travel 83000 - Markating

Variance - Marketing

« Access from any device T 4843908 e v 0 v
- Designed to encourage - orex

best pra ctices el el Bl | B
60000 - GEA 5289998 1335962 ™ e
70000 - Salaries & Bene... 13,224,995 6,506,714
. P
- A foundation for further R o ——| ™
81000 - Travel 6612498 3,964,608
83000 - Marketing 5,289,998 446,000 - 60000 - GEA ~®- 70000 - Salaries & Benefits  -®- 80000 - R&D

capabilities T




Tour of the New UX



/1 NUX Feature Definitions

Home
Personalized, surfaces your
most important work -

Apps
A collection of pages focused
on a business area or process 6-5,‘-6

Model Agnostic

Boards
View key metrics & KPIs 4
Interactive & responsive layout

Worksheets
Optimised for large datasets
Insight panel

Cards
KPI's, Sparklines, Charts,
Images, Actions, Form fields

Forms
Makes date input simple and
intuitive

Global Navigation & Search
Efficient and fast navigation

View Designer
New interface for creating data views
(pivot, filter, sort, select items)

Mobile
Access Anaplan on-the-go

My Pages
End users are enabled to create and
customize pages they can save and share
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/1 New UX Structure

Home

INVENTORY PAGES

All Apps

My Pages

All Models
(Classic Tiles Page)

APP TOC (Table of Contents)

PAGE TYPES
Boards Worksheets My Pages
CARDS (page components)
KPI Visualization Charts Grid Field Text Image
Type here| o

DESIGN (create or edit a page)

Page and View Designer
I

Product #123

and more!

DATA SOURCE:
MULTIPLE MODELS

Sales Forecasting

Supply Chain
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/1 Home

VA

» Replaces Launchpad/Tiles
as landing page

Good morning, Danielle F2 My Pages [ Apps @ Models

Sorted by Recently Visited

Favorites

[2) Budgeting, Planning, & Forecasting

* Quick access to your most
relevant content

Pages

[3] sales Forecasting

Budgeting, Planning, & Forecasting Workforce Planning * Territory and Quota Planning *
Global Manager Dashboard Resource Capacity Territory Analysis
. @ Strategic Planning
« Supports NUX and Classic aall | B il B
Territory and Quota Planning
ertitory Analysis
. A Marketing e Workforce Planning % Workforce Planning P
it i Workforce Planning
p p S Market Opportunities Payroll Planning Headcount & Hemdoaunt
2 hours ago (i} 9 hours ago = 2 days ago = 2 MyPeges
P Q Resource Capacity
« Pages
@ Budget Planning
Apps View all apps
« Models
Budgeting, Planning, & * Sales Forecasting * Workforce Planning w
= Forecasting
« Favorites
2 hours ago ) 10 hours ago ] 2 days ago (]
- My pages
Models View all models
Strategic Planning * Budget Planning * Workforce Planning hAg
10 minutes ago Q 3 hours ago ] 2 weeks ago [
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/1 Introducing Breadcrumb Navigation

wovs )

The new navigation makes
First menu:

it easy to find what you

Inventory
need pages —
* First menu: main menu to
access all inventory pages Second
. 1 menu:
« Second menu: title of all apps
current App
« Other Apps are shown
in the dropdown
 Third menu: Pages Third menu:
. TOC
« Organized by Table of categories
Contents categories B TOC n o
pages Categories ~ mm pr——

ppppppppp



/1 AppSs

An app is a Collection of J.  hops v Account Targets v @Feedback o 4 2?2 e
pages around a business
process

Account Targets

View account targets for each sales representative.

QUICK ACCESS
> App Table Of Contents Most recent ®  Mostrecent

(TO C ) CATEGORIES + 80 Rep Summary Yo
1

Branch Sync
ff@ Account Targets Worksheet

« Organize pages via .
“Categories”

f@ Income Statement P

Sales 5 Branch Sync

« Group like pages b LS B .
together, or label Finance
categories by role FY—— .
%

f@ Accounts Overview Demot!

« An app can pull data from
different models
(one model per page)

f@ Income Statement o
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/1 App Navigation
Use Breadcrumbs to navigate through an app

« The order of pages in the breadcrumbs reflect the order in the Table of Contents
« Via breadcrumbs, any page can be accessed from any other page

TOC with categories

Categories Pages

Ji  Aoes v Presal :s 5 - Finance, Annual Budget v

Apps v Presales 5 - Finance, Annual Budget v Cost Center Planning and Reporting / Cost Center|-<ome v

Presales 5 - Finance, Annual Budget

Annual financial budge t. See
https://anaplan.box.coi 1/s/ezs1afs3367azhetOxaghrj54a6vrxse

Recents

¢ Cost Center Planning and Reporting > 8l Cost Center Home

Finance Leadership > ﬂ’a Headcount Approvals

QUICK ACCESS

Most recent 1

Most recent

Revenue Analytics > 80 Workforce Management

CATEGORIES + 80 cCost Center Home

Cost Center 3

Pl i d . .
Reporting | () Cost Center Planning and Reporting

Finance Leadership 2
80 cost Center Home

Revenue Analytics 1

B8 Headcount Approvals

) Workforce Management Apps v Presales 5 - Finance, Annual Budget v Cost Center Planning and Reporting / Workforce Management v

(5 Finance Leadership

Recents

80 Executive Snapshot

80 Quarterly Income Statement

Cost Center Planning and Reporting >

0 Revenue Analytics € Finance Leadership 80 Executive Snapshot

80 Detailec Revenue Breakdown

Revenue Analytics > 80 Quarterly Income Statement



Amazing New UX Demo App v Reports / P &L Summary v

Apps v Amazing New UX Dermo App v Reports / Gross Margin Summary v
¢ Gross Margin Summary B Budgets s Toni Company- Makeun A#S0s-FRl v < P&L Summary € Actuals v Total Company v FY18 v ¢ []]  Show related information
o — - Monthly P&L
oY Var oY %
ales Pri Margin %
~olumes Sales Frice: L P&L Monthly Trend Chart
| Net Profit 20,301
56,857,078 16.52 56% Total Revenue 315595 95214 6.5
OPERATING REVENUE 31595 95214 66.5 Sanis

Sale of trade goods 31595 95214 87 665

GM Summary FY17 v FY18 GM Quarterly Combo S, 205 e e Value (millions)
Compensations 19,739 67.1 "
Py Frig
@ Volumes  — Sales Revenue Gross Margin Salaries (3339 10,060) 668
Volumes 53,714,460 56,857,078 ssom o Premiums @61.1 67.4 % i1l
Selling Price plunit 1652 1652 Commission (1423 (@192 66.1 S S S S
s60m 2om ) /
Sales Revenue 887,523,410 939448844 o Pension Plan (2053
3 Actuals v/ Sale of trade goods
€OGS piunit 721 721 200m om Social Security (123 954) (68.7 US West v
coes 387,483,846 410,153,971 Health care (@386 673
Gross Margin 500,039,565 520,204,873 e T R iR GiFvE e * Other OPEX 333 69.1
Margin % 569 56% i 08 (9708 625 8.3
— Forecast EOY v Total Company v/ R ounodation 08) s s 8.

Travels (2264 (7765 5300 683
FY18 Product Breakdown Meals 763

Subscriptions 67.1 683

750M som

(58.54] (185.3) 1268

. Office Rent (171

Office maintenance

250 I I I I
Office Supplies (0.5854) (1.853) 13
) Ilnnnnnnnnuns. o
| 5 .

20m IT equipments

Software & licences (171

Mar18 Apri8 May18 Junis

Board orksheet
“Overview” “Detail”




/1 Boards

Use boards to track key
metrics for an organization,
department or business

process

» Provide key metrics at-a-
glance

« Can serve as a home page
for your app

« Use editable grids and fields
for changing drivers and
assumptions

« Create links from cards
to underlying data on
other pages

Summary Board

< Cost Center Home ©

Variance - G&A > Variance - Salaries

4,060,360 2,716,516

Variance - Travel

Variance - R&D 839,147

2,548,092 Variance - Marketing

4,060,360
NUX - Grid - OPEX summary

Target Budget
60000 - GEA 4,060,360 -
70000 - Salaries & Bene... 10,150,899 7,434,383
80000 - R&D 7,105,629 4,557,537
81000 - Travel 5,075,449 4,236,302
83000 - Marketing 4,060,360

Canada v  Forecastv  Total v  FY18v  Reset o -

Opex Budget Summary

80000 - R&D 81000 - Travel 83000 - Marketing

rrrrrrrrrrrrrrrrrr

8- 60000 - GEA 8- 70000 - Salaries & Benefits 8- 80000 - R&D
81000 - Travel -#- 83000 - Marketing
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/1 Worksheets

Use worksheets for detailed
analysis and editing detail
data

« Perfect for displaying big grids
of data

» Use the Insights panel to
show related data and impact
of changes

« Add editable grids or fields at
the top of the Insights panel
for changing drivers and
assumptions

Pricing Analysis Worksheet

Apps v Amazing New UX Demo App v nce / Pricing Analysis v Q QO ? wme
< Pricing Analysis & Forecast EOY v US W - Amazon.com - Internet v FY18 v o ] Quick links
- v 8D Gross Margin Summary
S i & Additional insights
Volumes 9":;3;‘"“ Sales Revenue  COGS p/Unit coes Gross Margin Margin %
Total Brands 92,506,856 1237 1,144,469,049 594 549,652,674 594,816,375 52% BB Prices Assumptions Table
Golden Make-up 39,967,900 1036 414,043964 607 242737943 171,306,021 1%
Make-up A 29,645,718 997 295561059 651 192955654 102,605,405 35% BB Monthly Prices Overrides
Make-up A (250mi - FR) 2,475,727 56.17 139,055,146 1115 27,607,122 111,448,024 80%
Make-up A (150ml - FR) 19,500,472 461 89,814,339 694 135326964  (45512,625) (51%)
Make-up A (75ml - FR) 7,669,519 870 66,691,574 391 30,021,567 36,670,006 55% Li: Version Trend
Solar Protect B 2,849,218 27.97 79,694,009 175 33,485,010 46,208,999 58% oo
Solar Protect B (250ml... 1,365,679 3224 44,023,470 1355 18,500,983 25,522,486 58%
Solar Protect B (150ml ... 1,483,539 24.04 35,670,539 10.10 14,984,026 20,686,513 58% 200k
Shampoo S 7,472,964 5.19 38,788,896 218 16,297,280 22,491,616 58% ‘
Shampoo S (250mi - D... 4,130,043 5.8 21,389,563 218 8,988,988 12,400,575 58% 2o Ll
Shampoo S (250mI - C... 3,342,921 520 17,399,334 219 7,308,292 10,091,042 58% 1 I
Soft Skin 28,391,845 1318 374,325626 554  157,265764 217,059,862 58% e |
Body Cream G 7,688,754 2033 156,339,976 854 65,686,668 90,653,308 58% | | R
Body Cream G (250ml ... 2,773,278 26.05 72,238,161 10.94 30,344,685 41,893,476 58% ap > & S R
Body Cream G (150m -... 4915476 17.11 84,101,815 7.19 35,341,983 48,759,832 58% 9
Body Cream F 6,811,534 1231 83,863,476 5.7 35,241,784 48,621,692 58% ® Actuais B gt
Body Cream F (250mi -.. 3,185,653 1463 46,608,190 6.15 19,584,280 27,023,909 58% @ Forecast EOY
Body Cream F (150m! 3,625,880 10.27 37,255,287 432 15,657,503 21,597,783 58%
Make-up D 13,891,557 965 134,122,173 4.06 56,337,312 77,784,861 58% Moke-up A (280l - FR) ~ | | Volumes v
Make-up D (100mi - FR) 4,763,227 11.66 55,546,442 490 23333015 32,213,427 58%
Make-up D (50mi - FR) 9,128330 861 78,575,731 362 33,004,297 45,571,434 58%
Body and Hair 24,147,111 1475 356,099,459 620  149,648967 206,450,492 58% Lk Price Trend
Body Lotion U 5,314,939 1338 71,087,521 562 29,861,697 41,225,824 58%
Body Lotion U (200mI .. 3,849,425 1458 56,111,811 6.12 23,570,870 32,540,941 58% m
Body Lotion U (400m! ... 1,465,513 10.22 14,975,709 429 6,290,826 8,684,883 58% PR e
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/1 Insights Panel in detail

The insight panel provides one place for related and supporting items

A

Q

M ;

Resource >

Find...

Phil Clairet
Olga Kemmet
Pam Polizzi
Olly Aston
London

JK

Quick links C

80 UX resource summary

fi@ Resource planner

Additional insights C

Links to related pages or pages
with supporting data

B3 Project Resourcing

Anything that supports the data in the
main grid should be placed here
« Can be drivers and assumptions

i Worldoad by Tme O———————+ If the data on this card is too dense

| Project Resourcing

Aug19 Sep19 Oct19 Nov19 Dec19 Jan20

UX Research v

BB Resource >

Phil Clairet 0.75
Olga Kemmet 1

for the insights panel only use the
title card

O——- Visual card

Clicking a card will bring it into the
main data area as a secondary item
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I was able to turn some
25 classic dashboards into
7 pages in the NUX by
leveraging the Additional
Insights panel

-Fortune 500 technology company
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/1 Page Access Control

Restrict access

« All Data access driven from

() All users have access

existing model roles
« Set Pages to “"Restricted” O‘
« Select Roles to grant access —

to the page
No restrictions by default

[ ] Rolen
e

[ ]
) &
g 8
m
z z

| (& O |
8
2
z

o =2
S 9
® ®
=z z
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/1 New Search

' Apps v

New Search in the navigation
enables search from Welcome to Anaplan's New Experience

anYWhere in the New UX Here are your apps

Search for all:
 Apps
« Boards —
 Worksheets

Search

Pages in other Apps

Name App name

fi@ Product Sales Smoke Test App
80 Product Sales ales Account Targets
80 Product sales - shoes i Example app

8D Product Sales Board ales Account Targets

/-naplan



L vome ~ a8 a?Q

; | M y P a g e S End Users Good morning, Danielle S MyPages [ Apps @ Models [ Tasks

Recently Visited H Favorites

[5) Budgeting, Planning, & Forecasting

Allow end users to create
t h e i r OW n p r i va te, p e rs o n a I Global hr{a‘n‘ag‘e‘r’l]’ashl‘);ard * Resource Capacity * 'Tl'er‘r‘ilol'y‘dA;z;Iy;is ‘ * @ strategic Planning

Just Now = 8 minutes ago [ 38 minutes ago =
pages =

T O) R
B | [ ot § | 2w = r@
e Create from existing page or Access "my pages” on home. Notice a person icon next to the title
to represent a “my page”
from scratch

« As part of an app or outside

Page layout

* Only accessible to the creator -
currently, not shareable

- On by default - disable at
model level [t

» Create as many pages they want

* Are a copy, so changes to the
original won’t impact them

Workspace

‘ Springboard Test Workspace

Model

[(oxmomgoone ] Check settings




/1 View Designer

« If you have Module Views for all existing

Custom View vs Module View

Dashboard elements then simply point
your Cards at the Module Views on a

page.

You can create Custom Views in the
New UX direct from Modules. All pivots,
filters, sorts and selections handled in
New UX.

Card designer

Select data source

Custom views Module views

Q, Find

[T,
il RM Inflation

il FXRates

H R

im Country factor

W Time factor

B Product factor

i; Company Goal Set
il Products Sheet

Il Product Allocation

il Sub Region Goals

ii Country Goals

W Brand Goals

I8 Productivity What-if

il Country Capacity

W Top performing countries

ia Benchmark

Country Capacity ©

Projected Capacity
Target

Variance
Variance %

FTE

Q1FY17 G
234,000

3,528,427 4

-3,294,427 -4
-93.4%

2
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/1 Card Templates

Encourage consistency and
accelerate build process

Create one KPI Card template
then reuse to select the
different line items it
represents

Used by end users to quickly
create Boards based on
library of cards provided by
Model Builder

Card template library

Q.

Volumes KPI Card

Sales Price KPI Card

=
=
=

Margin KPI Card

GM Quarterly Combo Chart

FY18 Product Breakdown Bar Ch...

Monthly Prices Pie Chart

P&L Monthly Trend Chart Combo...

Company Motto

Profit and Loss Grid Card

Card template library

Volumes KPI Card

Sales Price KPI Card

Margin KPI Card

GM Quarterly Combo Chart

FY18 Product Breakdown Bar Ch...
Monthly Prices Pie Chart

P&L Monthly Trend Chart Combo...
Company Motto

Hif  Profitand Loss Grid Card
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Apps v CPX - Reporting App v @ Feedback O\ g ') 1

71 ALM Change "
ma nagement CPX - Reporting App s Lo

DO NOT MODIFY

QUICK ACCESS
Page Management Mot ¢ Most recent

Favorites 4

° DUp|Icate page My Pages . B8 PaLAnalysis o *B

80 Headcount Capacity Planning ¢ Duplicate page

C M ove Pa g e CATEGORIES + Move page

=
80 Board Example 1 Change model
Exec 1

. Change category »
f@ Account exercise 9 gory
- Change Model e
elete

Sales f@ worksheet example .

App Management

Change model for P&L Analysis page

« Copy App Workspace

‘ New UX Test v ‘

Model

CPX - Reporting Demo v

Cancel

/-naplan



Learn more:

Anapedia

https://help.anaplan.com/anapedia/Content/New User
Experience/Overview.htm

Learning Center E-Course

https://learning.anaplan.com/course/view.php?id=949

/naplan


https://help.anaplan.com/anapedia/Content/New_User_Experience/Overview.htm
https://learning.anaplan.com/course/view.php%3Fid=949

Design Best Practices
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/1 Know your users

Work with your users to understand
their needs to help you to create the
best experience

* Understand your users and their needs
» Develop personas according to roles
« Speak their language

« Build apps and pages aimed at
personas

* Run past users during build to ensure
you're on the right track

* Observe them using the app in order
to identify usability issues

/-naplan



/1 Developing Personas

Personas are fictional characters based
on your user roles. Creating personas
will help you understand your users.

Considerations:

Who are your users?

What are their roles?

What are they trying to do?

How would they best do this in Anaplan?
How often are they in Anaplan?

How can I make this easy for them?

Do they use a tablet, desktop or mobile
device for work?

Examples of Anaplan UX team’s personas

/inaplan



1 Match with real-world scenarios

Speak the users' language, Sales Planning
with words, phrases and
concepts familiar to the

user
« Consider the persona

vomnes. [ v Copaciy
» Consider business process

outside of Anaplan

« In Anaplan follow real-
world conventions

Plann ing & » Ope at ng

Segmentat t &KPIS ummary Management c05(c ost fs les)

- Follow real-world process 7" @«
to decide which information
to place where

;;;;;;;;;

« Keep a natural and logical
order

/-naplan



/] Prioritize by importance

Executive Summary Board

Make the most important

- - . J.  Apps BETA v Presales 1- Finance v Finance / Executive Summary v (=) Feedback
I n fo r m a tl o n p ro m I n e n t’ S u C h < Executive Summary © Revenue v United States v/ Forecast v NA v Revenue v @ =+
=
as key metrics
YoY - GM% YoY - Rev Growth % > NUX - Graph - Exec Board

52% (24%)

» Place key KPIs at the top

Yoy - EBITDA % YoY - NI%

« Use summary boards to 43% 43% o e e e
summarize metrics in a
Section Or app NUX - Exec Board - 1 Nux - Chart - Product R

» Users can scroll or drilldown oo Lo [ | o T T | o o e | oo T T3
to eXplOre in more detail Revenue 79,855 100.... (34%) 83,686 100... 5% 82,658 100.... (1%) 93,131 100....

20m
coGs 41,093  515%  (44%) 45617 545% 11% 38813 47.0%  (15%) 47,740 51.3%
Gross Margin 38,761 48.5% (18%) 38,069  45.5% (2%) 43,844 53.0% 15% 45,391 48.7% oM
Operating Exp... 8,446  10.6%  (18%) 9,735 11.6% 15% 8741 10.6%  (10%) 8,965 9.6% I I
o

EBITDA 30,316 38.0% (18%) 28334 33.9% (7%) 35,103 42.5% 24% 36426  39.1% Q1FY17 Q2 FY17 Q3FY17 Q4 FY17
Net Income 30,316 380%  (18%) 28342 33.9% (7%) 35180  42.6% 24% 36503  39.2% ® servers @ Storage @ Networking

Services e~ Cloud

/-naplan



/] Progressive disclosure

Presenting data incrementally
avoids overwhelming users

» Present data in digestible chunks

« Link summary data in cards to detail
data in worksheets

» Put helpful "Quick links” in the
insights panel

» Place useful items in “Additional
Insights”

Board as a summary

[Brens | O 2 2 @

J.  Avps BETA © Connected Planning Demo v Sales Planning / Gross Margin Summary v

Germany Vv | | Forecast v | |Vanilla v/ | |Jan 18 v o -

< Gross Margin Summary ©

Volumes > Revenue > Margin >

45,641 76,050 59,150

Monthly Trend Final Volume  Revenue cos Margin
o0 o Al products 55215 445028 189743 255285
Vanilk 3,308 29,768 6615 23,153
- anilla
sox I Aops BETA © Connected Planning Demo v Sales Planning / Volume Planning v ‘ (=) Feedback Q a 2 @
< Volume Planning ¢ Germany v Forecast v Vanilav 2 [l Quick links
°
v 2l Gross Margin Summary
Jan18  Feb18  Mar18  Apri8  May18  Jun1g wite  Augis  se Additionalinsights
Volumes 8,450 45500 1,000 4,650 3383 3011 3681 3359 2 Margin Assumptions
Override? 2 v 92
- il u ) = = l Costprice ~ Sellin

New Volume o 0 0 8,000 8,500 2,000 0 o
Final Volume 8,450 4,500 1,350 8,000 8500 2,000 3681 3.359 Vanilla 2
Commentary Strawberry 3
Revenue 76050 40500 12150 72000 76500 18000 33133 30228 3 Chocolate &
Sales Price 9 9 ° 9 9 9 9 9
cos 416900 9000 2700  -16000  -17000 4000  -7:363 6717
Cost Price @ @ @ @ @ @ @ @ 2 Volumes Trend
Margin 59150 31500 9450 56000 59500 14000 25770 23510 2
Margin % 77.8% 77.8% 77.8% 77.8% 77.8% 77.8% 77.8% 77.8%

Sy

/-naplan
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/1 Smart grouping

Grouping helps the user
to make sense of what
they’re seeing

« Group related data
together in containers

« Use easy to understand
categories

« Use text cards to provide
headings if necessary

Group related
content and
give groups

headings

My Pay Commission Summary

Commission Summary

/-naplan



/1 Consistency

Consistent design e.g. terms,
colors and layout makes the
experience more predictable

« Keep links and target page names
consistent to avoid confusion

* Follow consistent naming
conventions

« Use consistent colors and order
for metrics

Don’t

My Performance

Commission Summary
1
0 a0 500k 780k 1000k 1250k 1500k 1750k 20000 000k
® Annual Quota @ YTD Bookings
Annual Quota $3,103,723
YTD Bookings $ 1,482,609
YTD Attainment
Yrly Quota Left $1,621,114
Commission Summary
]
0 2k S0k 750 1000k 1280 1500k 1750k 2000k 2280k 2500 2750k 3000k
@ AnnualQuota @ YTD Bookings
I Quota $3,10:
YTD Booking: $ 1.
YTD Attainment 47.8%
Yrly Quota Left $1.621,114

SPB - YTD Bookings v Quota Chart

© e e e e e e e o e e o

SPB - YTD Bookings v Quota Chart

© R o & © © e K ©
& A A I
- Annual Guota @ YTD Bookings
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/1 Help and guide

Provide hints to guide
users on what to do next

 Use text and instructions
where needed

« Use text cards for
pages intended for
less frequent users

« Use tool tips for
frequent users

« Provide custom tooltips to
help describe visualizations

 Don’t overwhelm with
verbose language

Board with instructions

<

Apps BETA v

Cost Center Home @

Cost Center Home

NEW UX - CC OPEX Summary Grid >

Status
60000 - GEA In Progress
70000 - Salaries... In Progress
80000- I Enter Explanation
81000-Travel  In Progress
83000 - Marketi... Ready for Review:
NUX - OPEX Detail
Jan18
60100 - Software Main... -
60200 - Utilities 31,858
60300 - Office Supplies ~
60400 - Networking 22,304
60500 - Miscellaneous 12,254
60000 - GEA 66,415
70100 - Salary 101,262
70200 - Bonus -
70300 - Commission 20,625
71100 - Retirement 18,283

ance, Annual Budge! v

Items reviewed by upper management will

be marked as such. Click title to view more.

Target Plan Varlance

2000000 1,437,183 [ 862,817

2,800,000 2,082,940 | 717,060

2206281 2,928,768 [N(722488)|

1313262 767,382 545880

980569 2,220,322 [(11239,789)|
Feb18 Mar 18 Aprig

- 93597 -

31858 39822 31858

- 58953 E

22304 22304 22,304

12254 12254 12254

66,415 226930 66415

101262 94036 91556

20625 14173 12292

18283 16231 15577

Reviewed

May 18

31,858
22,304
12,254
66,415
86,683
12,292
14,846

United States - Direct Sales v Export Amount v

g / Cost Center Homi v

NEW UX - CC OPEX Summary Grid

Jun 18

93,597
39,822
58,953
22,304
12,254
226,930
79,537
15,292
14,224

Jul 18 Aug 18
31,858 30,000
22304 22304
12,254 12,254
66415 64,558
59579 54382
15370 12,709
11,242 10,064

Sep 18

93,597
39,822
58,953
22,304
12,254
226,930
49,422
12,097
9,228

Oct 18

31,858
22,304
12,254
66,415
46,698
11,042

8,661

? .
® 60000 - G&A
@ 70000 - Salaries & Benefits
® 80000 - IS
81000 - Travel
@ 83000 - Marketing
Nov 18 Dec 18 Fy1g
- 93,597 374,38
31,858 39,822 412,29
- 58,953 23581
22,304 22,304 267,64
12,254 12,254 147,04
66,415 226,930 1,437,18
58,680 65,883 888,97
6,667 6,667 159,85
7,996 9,014 153,64
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Card Best Practices



/1 Card best practices

Grid

Income
Q1FY18
Total % Rev
Revenue 168,... 100....
CcoGs 61,251 36.4%
Gross Margin 107.,... 63.6%

Operating Exp... 23,393 13.9%
EBITDA 83,790 49.7%

Net Income 83,791 49.7%

%QoQ

99%
(134%)
470%
(33%)
1,97...

Ve

Total

72
66,162
106,....
25,942
80,284

80,293

Q2FY18
%Rev  %QoQ Total
100.... 5% 172,..
38.4% - 53,932
61.6% - 118,...
15.0% - 23,949
46.6% - 94,499

46.6% - 94,576

Q3FY18

% Rev

100....

31.3%

68.7%

13.9%

54.8%

54.9%

182,...

68,087

24,418
89,828

89,905

Q4 FY18

%Rev  %QoQ

100.... 12%
o [

. 627%  (12%)
oo [

49.3%  (17%)

49.3%  (17%)

« Look up and/or edit specific values in
a big data set

« Contain more than one unit of

Measure

« Compare specific values

» Consider progressive disclosure

KPIs

Variance - G&A > Variance - Salaries
12,320,471 (20,400,860)
Variance - Travel
Variance - R&D (2,620,734)
(4,321,760) Variance - Marketing
13,694,753

« Use for presenting single
high-level figures e.g.
revenue to date

* Place prominently for at-a-
glance consumption
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/1 Card best practices

Column & bar

Opex Budget Summary

om
aom
® PYTarget @ PYPlan @

US South

60000 - GE&A 70000 - Salaries & Benefits 80000 - R&D 81000 - Travel 83000 - Marketing
CY Target cYLE

Compare large variations in
values across different line or list
items e.g. FY actuals vs forecast

Show data at a point-in-time

Columns can be useful for
comparing items over time e.g.
target vs plan by month

Bars are good for ranking
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/1 Card best practices

Line Chart Pie Chart

Consensus Review Final Product Forecast

|
&

B TN R S S

» NN & QQ"QQOO
“Sw} Q\Q @@vvwv®¢ 59%'9@?@??@"@" ISR

W TN e $$\q\\$\\\&@w$\$ @«*‘4*@%*4\\@“@@ \“@ P

. © storage @ Networking @ Servers Cloud @ Services
« Best for time-series relationships « Show part-to-whole relationships
« Easy to identify trends and patterns « Not great for comparing values
« Useful for comparing small « Use with caution ©

variations
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/1 Card best practices

Combination Chart

Account Forecast

Jan19 Feb19 Mar19 Apr19 May19 Jun19 Jul19 Aug19 Sep19 Oct19 Nov19 Dec19

® Targets @ Forecast  -@- Variance %

Liberty Mutual v

« Most useful for following trends and
identifying outliers

» Use to validate the relationship
between two variables that have
different magnitudes and scales of
measurement but are related

» Multiple series and dual Y-axes

Waterfall Chart

Income Statement FY19 - Waterfall Chart

800k

w0k
N -
Carry forward

Sales

Best for showing the gradual transition in
value of an item subject to increment or
decrement

Accumulation of line/list items to produce
a total

Option to suppress zeros on charts
/inaplan



/1 Field Card

' Products v Accounts v Monitoring / Payroll @ Feedback O L ? @
< Payroll (¥ Frazier, Tom v Budget v Reset 174
Default View Salary details
Annual Raise Bonus
? Employee Name
Employee Name  Start Date Term Date Salary Override Salary Raise? Raise % Amount Amount Bonus Date ploy:

Frazier, Tom 01/01/2014 80,000 - 80,000 O - S - ]

Intern Intern 01/02/2014  31/08/2014 - 35,000 35,000

Johnson,... 01/01/2014 65,000 - 65,000 O - - - Salary

Anderson,... 01/01/2014 65,000 - 65,000 O - - -

Charcoal,.. 01/01/2014 80,018 - 80018 80,000 ]

Anders, Dev 01/06/2014 70,000 10,000 10,000

TBA TBA 06/07/2014 - 120,000 120,000

US East-Dire... 360,018 165,000 455,018

« Use to focus the attention of users on selected fields
» Linked to line items
« Enable editing data

» Update in real-time

« Good for forecasting, entering different values, dates, list items...
/-naplan



/1 Action Card

« Call out specific import, export &
processes on a page

Run Actions

Create Alternate Custom COA Levels

« Can trigger a form for the user to
create or add items to the model

IBP Connexion - Update Data from Generator

Lock Strategic Plan 4 of 5

« Enables users to follow a step by
step flow to accomplish their task

Lock Strategic Plan 2 of 5

Lock Strategic Plan 1 of 5
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Learn more about cards:
https://help.anaplan.com/anapedia/Content/New User Experi

ence/Build/Boards/Cards/Card-types.htm
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Best Practices for Mobile



/1 Mobile

If your users are likely to be using
your app regularly on mobile, think
about the mobile experience first

 Link cards to more detailed data to avoid
overwhelming users

» Avoid displaying huge grids on boards

 On board pages, place text card
headings across the entire page

« Use one page for web and mobile,
to reduce duplication and maintenance

Cost Center Home

Variance - Marketing

671,248

Opex Budget Summary

=
o

60000 - GEA 83000 - Markd

NUX - Grid - OPEX summary
Target Budget
60000 - GEA 1,250,000 1,335,9¢

70000 - Salaries 279319 1,4016¢5
& Benefits

80000 - R&D 1955183 2,278,8¢

81000 - Travel 1,396,560 825,89

All n United States - Direct Sales Forecas
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This diagram shows the display order of cards on a
page when rendering on mobile

Apps v Phil's app v

< Software KPIs ©

Alllocationsv ~ QIFY19v  Reset @
Software KPlIs
ARR by Quarter Customer Count by Quarter Top 25 ARR
4

e i 2633719 i

Word FuetServices 1009911 p

73531 B

o o
g R Office Depot soaset .
® mr E & & P

Al Locations v ® Count Safeway 508,321 6
ARR BUCKETS
Customer Count Avg. ARR (000's) Avg. ARR (000's)

0-100k: 228 ._._._./"""/_’-‘_N
» Y

IM-1B:1,822 — | ]
md:::::}
500K-1M: 591 a »
® 0-100K @ 100K-250K @ 250K-500K ® 0-100K @ 100K-250K @ 250K-500K
Dok @ o0k oo @ 00 ook e ooczsK -+ 250KS00K -+ S00KM

Software KPls

71 Desktop Board page to mobile ©---

ARR by Quarter

® ARR

Customer Count by Quarter

® count
Top 25 ARR
ame ARR Rk
Rtone 263370 '
Word Fusl Ser 1o0asm 2
pubi 75 3
ssaser 4
seots s

ARR BUCKETS

Customer Count

© 000K @ 100K:250K @ 250K.500K @ 50

Avg. ARR (000'5)

© 000K @ 100K250K @ 250K.500K @ 50

Avg. ARR (000's)

— 000K — 100K250K — 250K500K — 50

ME Aloctors 1P




Learn more about Anaplan’s mobile app:

https://help.anaplan.com/anapedia/Content/Mobile/Anaplan-
mobile-app.htm
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Getting Started and Onboarding



/1 Onboarding Process

1. Strategize: Consider the roles and personas you have in Classic:

« What's a common persona/role?

Any sub-process they struggle to complete or hit speedbumps on?
2. Choose 1-3 simple scenarios consisting of 2-5 dashboards (each):

a) A simple sub-process

b) A frequently used set of DBs (to help drive adoption and excitement)
c) DBs that aren’t working well in Classic

d) Keep it simple to start

3. Re-envision - optimize for the new UX. Step back, wireframe. Consider:
1. Long page? How can it be broken up?
2. Large grids? Try a worksheet
3. Overview? Charts? Try a board page
4. App TOC - outline for your app
4.

Page builder access - assign and check everyone has the right access
5. Get started building pages!

/-naplan



/1 Page builder role

@ & https://usia.app.anaplan.com/administration/assignments

= Administration /<naplan
“~

~

Administration « Assignments  §5.Q
Tip: Click here to change to First Name if you want to use the search to
Must be a Page
Tenant Admin, Page Builder, Worksp -

S Users
Workspace Admin, Page Builder

Builder to create . . - T ——

Workspace Admin, Page Builder, Tenant Admin

n Ap p p g & Workspaces
. age
Assignments
Roles

Policies

Tenant Anaplan New UX
Roles Workspaces

‘Tick

z here

Cancel

You need a model builder license to be a page builder
/-naplan




/1 Onboarding Process

><jO
X

STRATEGIZE

RE ENVISON

« Know your users

« Choose a good starting point

[, ]
lliq

PAGE BUILD /
PROTOTYPE

» Re-envision: wireframing 101

« Create an app outline via TOC

CONTINUOUS

CONTINUE THE
JOURNEY

« Page Builder Role
enabled

« Page Build

» Create a solid feedback
loop with users

* Provide feedback to the
Anaplan team
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/1 Strategize: Understand your users

Understand the problems and optimize for opportunity

Who are your users? What's a common role?
Exec
Sales Reps
Analysts

How are they interacting with the New UX
Frequently
Irregularly
Mobile

Where are they struggling?
» Specific pages
» Specific processes
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/1 Strategize: Choose a starting point ‘

Choose 1-3 simple scenarios consisting of 2-5 classic dashboards (each)

A simple subprocess

A frequently used set of DBs (to help drive adoption and excitement)

DBs that aren’t working well in Classic

Keep it simple to start
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/1 Re=envision

Start in classic

« Identify key personas and map out user journeys on classic dashboards

« Determine which dashboards can be split or consolidated to optimize for
boards and worksheets

« Large grids? Try a worksheet
 Overview? Charts? Landing page? Try a board page

« Many dashboards in a process - try consolidating using the Insights
Panel and “Title Cards”
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/1 Wireframing 101

« Draw it out — wireframe with simple
boxes, section, and component titles

« You can even print the classic
dashboard to make notes
on top

« Take the same personas identified in
classic, and map out their user
journeys on the wireframes
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/1 Organize: Create an App Outline
via TOC

Jh  Aees v Project Management - DEMO

Once you know which pages they’ll Project Management - DEMO
have, organize by categories and set This opp i for PM' PPM & PR
up the TOC ST
- Categories can be by role, process, Nl i
or grouped by similarity/relation T Rt
» Unsure where to place? Create a “rmoy o | 2.Mgmt-Process
A\Y refe rence" Or \\Su pplementa I 174 There are no pages in this category. Create a page here
Categ O ry 3. Mgmt - Supplemental

e no pages in this category. Create a page here

4. PfM Only

re are no pages in this category. Create a page here
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/1 Page Build / Prototype

1. Start with a board page, (more familiar)

« Encourage trying out new features: KPI cards, field cards, template
library

« Follow Best Practices for Design
« Answer Questions

2. Move on to a worksheet second

« Title cards vs. card preview

« Remind them to use quick links

- Help with bringing in the data,

« Anticipate the bumps: know the bugs & missing functionality
« Visibility reset after pivot
« Context selector hide

« Be prepared with answers
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/1 Continue the Journey

(o] [AC]
& - 5 58
Q ]4 oAo =

—/ M
Keep the Pulse-check Expand to a Get Refine &
user in mind Your wider group feedback adjust

Prototype

Build a
continuous
feedback

loop
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/1 Additional Resources

« New User Experience Website - https://www.anaplan.com/platform/user-experience/
« New User Experience Program Video — https://youtu.be/scDMGal7ILA
» New UX Demo Videos
o Web - https://youtu.be/4xWHfMOUEws
» Mobile - https://youtu.be/CsZshOv_Jek
« New User Experience Brochure - https://www.anaplan.com/papers/enterprise-wide-transformation-begins-with-enterprise-wide-conversation/
« New UI Data Sheet - https://www.anaplan.com/datasheets/the-anaplan-user-interface/
« Mobile Data Sheet - https://www.anaplan.com/go-mobile/
« New UX E-Learning Course - https://learning.anaplan.com/course/view.php?id=949
o« Community — https://community.anaplan.com/t5/Your-New-User-Experience/ct-p/platformux
« CPX Session Recordings - https://www.anaplan.com/connected-planning-xperience/
Subscribe to the "Product Releases" blog - https://community.anaplan.com/t5/Releases/bg-p/Platform-Releases
o Accessing the New UX:
« Login to your Anaplan Tenant
o Click “Apps” in the hamburger menu in the navigation bar
« Please note that the New UX is provisioned at the tenant level, so you will see the Pages for the tenant that you are logged into

« To be able to build pages in the New UX you'll need your tenant admin to assign you the role of “Page builder”
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Staying up to date



/1 Staying up to date with New UX
enhancements

 Please subscribe to the "Platform Releases" blog

g /-naplan
Community

Best Practices New UX

ademy Programs Forums Idea Exchange Support Partner Employee Q @ Q c}

COE Model Conc Release Calendar App Hub Anapedia

’ Ask the Community v

Community Platform I Options v

Platform

Explore our best practices, forums, release notes, and much more for all areas of the Anaplan platform.

Community Platform Releases l Options A ‘ ‘ Ask the Community v

Learn about all of the enhancements an: or the platform.

< »

Watch later  Share

~napen - Anaplan NUX Overview

CONNECTED PLANNING

Have you heard? Anaplan’s user experience is ev
customer journey, Anaplan's New User Experienc
users’ lives easier by helping their business to rur
better planning and decision making.

The NUX is currently available in the platform. Wit
regularly, Anaplan’s look, feel, and functionality wi
features of the NUX that enhance the original/clas
within Anaplan are covered in this post.

Community Admin
Blog Admin

Archives

Mark all as New

Mark all as Read

Float this item to the top

Bookmark

Subscribe to RSS Feed

Invite a Friend

Edit my preferences

Tum on Batch Processing

ce
9

on the
ake
ring to

1g added
d. The
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/1 Staying up to date: New UX enhancements
« Subscribe to the "Platform Releases" blog

1. Community Home: Choose Platform 3. Click "Subscribe” from the Options Menu
@ égmlrar?unity Platform J§Academy Programs Forums Idea Exchange  Support Q Register ~ Sign in «change Support Q Register  Sign'in

YA, /

| Options ~ ‘ |AsktheCommumtyv |

New Year Tips for Anaplan Mark all as New
Project Success Mark all as Read

Float this item to the top

2. Platform —> Releases

>
>
/naplan
. Platform Academ Programs 1S Idea Exchange Support
Community v Prog ge  SupP Q Regy' . Bookmark
BestPractices ~ NewUX  COE  Model Concurrency | Releases ———— a n s New Usel |Ce

Subscribe to RSS Feed

:
L]
ned for Optim 9

Platform 17 Anaplan’s user experience is eve "€ @ Friend on the
Explore our best practices, forums, release notes, and much more for all areas of the Anaplan platform. ey, Anaplan's New User Experience (NUX) is designed to make users’
1elping their business to run more smoothly and catering to better
o Anaplan NUX Overview o » acision making.
Watch later  Share
Anap|an's NeW User Experience rently available in the platform. With upcoming features being added

. . . lan’s look, feel, and functionality will continually be enhanced. The
CONNECTED PLANNING Des'Qned for optlmal Plannlng NUX that enhance the original/classic dashboarding experience

Have you heard? Anaplan’s user experience is evolving. With a laser focus on the are covered in this post.
customer journey, Anaplan's New User Experience (NUX) is designed to make users’

lives easier by helping their business to run more smoothly and catering to better

planning and decision making.

The NUX is currently available in the platform. With upcoming features being added
regularly, Anaplan’s look, feel, and functionality will continually be enhanced. The
features of the NUX that enhance the original/classic dashboarding experience
within Anaplan are covered in this post.
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Help shape the future

Want to directly impact the future Anaplan user experience?

Join our User Research Program:
WWW.surveymonkey.com/r/anaplanux

/naplan



Help shape the future

Give Anaplan’s product team feedback directly in the product!

Feedback link in
new Navigation

Welcome Monica

Recently visited
Share your thoughts about our
new user experience

Models > Join our user research program

PBF for Springboard Project Pe SPM - Sales Incentives CPX - SPM Rep Capacity
Optimization

inaplan
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