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User experience: User interface

/£

< Cost Center Home © <

Variance - G&A >

(85,962)

Variance - R&D

(57,090)

NUX - Grid - OPEX summary

60000 - GEA

70000 - Salaries & Bene...
80000 - R&D

81000 - Travel

83000 - Marketing

Variance - Salaries

1,772,344

Variance - Travel

761,106

United States - Direct Sales v FY18 v Total v

Opex Budget Summary

™

&

Variance - Marketing

823,600

Target

1,250,000
3,173,999
2,221,799
1,586,999
1,269,600

Budget

1,335,962
1,401,65¢
2,278,88¢
825,894
446,00

® PYTarget @ PYPlan @ CYTarget © CYLE

Opex Summary
o .//"'\_.—_’__.
s 4 —— y |
o
Q1 FY8 Q2FY8 Q3FY8 Q4 FYVI8

- 60000 - GEA ~#- 70000 - Salaries & Benefits
~®- 80000 - R&D

&~ 83000 - Marketing

- 81000 - Travel

Forecast v o

o Q2?19

Drill down X
Formula

Jx CC Workflow Detail.Budget =

OPEX Targets.Forecast

Formula values

B OPEX Targets

Fri8

United States - Dire... 1,335,962

60000 - GE&A  Forecast
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New UX taxonomy & structure

APP
Home APP TOC (Table of Contents)

DATA SOURCE:
INVENTORY PAGES PAGE TYPES MULTIPLE MODELS
premmeemeseeeeeeeeeeeeeenne rmmmmmmmmemeeeeemeeeeene frmmmmmmmmesseeeeeeeeeeeeee——- :
All Apps Boards Worksheets My Pages Reports =
e My Pages L= .
Sales Forecasting
e All Models

Supply Chain

- CARDS (page components) | |

KPI Visualization Charts Grid Field Text Image and more!

Product 9123

Type here| o

“ DESIGN (create or edit a page)

Page and View Designer
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Cards

Cards are designed to display data in the best way for you to carry out your data analysis
Some card types allow you to interact with your data

IA‘ Apps v Account Targets v

< Gross Margin Summary Board @ <

Sales / Gross Margin Summary Board v

@ Feedback O\ g 9 TH

USAv Total Brands v FY18 v Forecast EOY v Reset o

Volume

366,435,184

KPI

Revenue

4,455,419,756 KPI

53% KPI

G

286,966,186
19.19
5,507,560,572
5.74

-
rid:
,860,437,732
70%

366,435,184

12.16 —
4,455,419,756

5.74
2,103,193,333
2,352,226,423

53%

Ik

@ Ssales Revenue

Gross

o0M
Margi Vol

argin folumes

Product Breakdown Stack Ranked

Make-up A (250mi - FR)

@ Revitalizing M (150ml - FR)
Revitalizing M (250ml - FR)
Body Cream G (150ml - FR)

Make-up D (50ml - FR)

Chart

Update board data

Action
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Available now

Pages

Board Worksheet
“Overview” “Detail”

s noes v Amazing New UX Demo App v Amazing New UX Demo App v
¢ Gross Margin Summary © Budget v Totsl Company v Makeup A(Om -FR) v O < P&L Summary € Acusls v TowiCompeny v P18 v 2 [I]  Show retated information
W L= Prioe Ve Yo Vi Yor % Sushiy PO
Volumes Sales Price Margin R ke -
PRL Monthly Trend Chart
| NetProse
56,857,078 16.52 56% Pow——
OPERATING REVENUE 2 Caeas
Sate of Wade goode
GM Summary FY17 v FY18 GM Ouarterly Combo i : : Vatue (millions)
Compensations -
" e
= — — - IIII III I|||
Volumes 1ea - -
w et RUHHIAT
Sating Price prumit 1653 1652 " / ” iy - :
oo = o e & . 1 Pesason Plan 2 " = e
s v Sake of iade goots v
COGS p Ut 2 2
» e - Soca Securny " e USwemt v
COGS 48384 "
Hewtn cave ‘ ‘ 2954
Grons Margn S 9294, o % ook @ o - — S -
Mergin % . Forecast EOY v Total Company v Accommodaton
Troves
FY18 Procuct Breakdown st Mewss
e - Sutncrgtons
=] e
= Ottce Rent
- I I I I - Oice mastenance
, Innnnnnnee.., e e
- T enspments
. : Sonmare & Sconces
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Available now

Pages

Board Worksheet
“Overview” “Detail”

Ji Mo v | AmesiagewUXDemoAop v
¢ Gross Margin Summary © Budget v Totsl Company v Makeup A(Om -FR) v O < P&L Summary € Acusls v TowiCompeny v P18 v 2 [I]  Show retated information
Vae (me Price i _ Manthiy PAL
Volumes Sales Price Margin B, ol =
L Monthly Trend Chart
| NetProse
56,857,078 16.52 56% Pow——
OPERATING REVENUE 2 Caets
Sate of Wade goode
GM Summary FY17 v FY18 GM Quarterly Combo avizyees 2 . p Vatue (millions)
Compensations -
o e
Volumes 1ea ; - -
e et RUHHIAT
Sating Price prumit 1653 1652 " ) / = - : n
—— A smasansl o Zes 5 s " ‘ "~ i
eats v Sake of ade goots
€08 pumt 2 2
» yo - Socas Securny ¢ 2 USwes v
coes 48384 o
Howt care . ‘ 2954
M Forecast EOY v Total Company v Accsmmodaton
Tioves
FY18 Procuct Breakdown st Mewss
e - Sutncrgnons
— e
= Ottce Rent
P I I I I =y Omce maintenance
, Innnnnnnee.., e e
- T eprgments
e ey Sommare & iconces
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Boards

Visualize and edit data in a highly polished way

IA‘ Apps v Account Targets v

<

Gross Margin Summary Board @ <

Volume

366,435,184

FY17

Volumes
Selling Price p/unit
Sales Revenue
COGS p/Unit
coes

Gross Margin

Margin %

Product Breakdown Stack Ranked

@ Make-up A (250ml - FR)

@ Revitalizing M (150ml - FR)
@ Revitalizing M (250ml - FR)
@ Body Cream G (150mi - FR)
@ Make-up D (50ml - FR)

286,966,186
19.19
5,507,560,572
5.74
1,647,127,840
3,860,432,732
70%

Sales / Gross Margin Summary Board v

Revenue

4,455,419,756

Fr1s #o0om
366,435,184
1500m
12.16
4,455,419,756

5.74 bl
2,103,193,333
2,352,226,423 soom

53%

QIFY17 Q2FY17 Q3FY17

Q4FY17

@ sales Revenue

|

® Gross

@ Feedback O\ i} ? TH

USA v Total Brands v FY18 v Forecast EOY v Reset V74

Margin % >

Recommended for things like:

. KPI review

. Graphical, visual reporting

. Viewing data

. Reviewing related data from multiple modules
. Call-outs of specific metrics

. Landing pages
Not recommended for:

. Reviewing large data sets

. Editing large data sets

. Inputting multiple rows of data

Org L3 Business Unit from Planning, Budgeti...
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Available now

Pages

Board Worksheet
“Overview” “Detail”

Ji Mo v | AmesiagewUXDemoAop v
¢ Gross Margin Summary © Budget v Totsl Company v Makeup A(Om -FR) v O < P&L Summary € Acusls v TowiCompeny v P18 v 2 [I]  Show retated information
Vae (me Price i _ Manthiy PAL
Volumes Sales Price Margin B, ol =
L Monthly Trend Chart
| NetProse
56,857,078 16.52 56% Pow——
OPERATING REVENUE 2 Caets
Sate of Wade goode
GM Summary FY17 v FY18 GM Quarterly Combo avizyees 2 . p Vatue (millions)
Compensations -
o e
Volumes 1ea ; - -
e et RUHHIAT
Sating Price prumit 1653 1652 " ) / = - : n
—— A smasansl o Zes 5 s " ‘ "~ i
eats v Sake of ade goots
€08 pumt 2 2
» yo - Socas Securny ¢ 2 USwes v
coes 48384 o
Howt care . ‘ 2954
M Forecast EOY v Total Company v Accsmmodaton
Tioves
FY18 Procuct Breakdown st Mewss
e - Sutncrgnons
— e
= Ottce Rent
P I I I I =y Omce maintenance
, Innnnnnnee.., e e
- T eprgments
e ey Sommare & iconces
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Worksheets: Insights panel

Available now

Easily uncover supporting data, drivers, and assumptions

A Resource >

Q, Find...

Phil Clairet

Olga Kemmet

Pam Polizzi

Olly Aston
London

JK

Mlnnuﬁlls

Links to related pages or

Quick links O

80 UX resource summary

fi@ Resource planner

Additional insights C

pages with supporting data

Anything that supports the data in the

BB Project Resourcing

main grid should be placed here
« Can be drivers and assumptions

B Workioad by Tme O ¢ |f the data on this card is too dense

|k Project Resourcing

Aug19 Sep19 Oct1® Nov19 Dec19 Jan20

UX Research v

for the insights panel, only use the
title card
O—— Visual card

B Resource >

Phil Clairet 0.75
Olga Kemmet 1

Clicking a card in the panel will bring
it into the main data area as a
secondary item
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Recommendations — Page d’accueil

Parametrer

Parametrer

Parametrer

Workflow

T T
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I“ Apps v v 0. Home / Home Page v @ Feedback O\ g ’) PC

<

Home Page @ < 14

Fiabilisation des données >

Réalisation des Comptes Clients Campagne
2018

Cotisations > Parametres campagne >

Prestations > Définition des Roles >

it

Compte de Résultat > Import des données >

Processus de fiabilisation > Processus de validation >

Import des données Validation des Comptes clients Diffusion

> [ e [Nempemare ]
ufe




Recommendations — Page d’accueil

Parametrer

Parametrer

Parametrer

Workflow

T T
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Recommendations — Page d’accueil

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >

Sub-Process >
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Apps v SC-S&0P v 01. S&OP Process Overview / S&OP Landing Page v Feedback

< S&OP Landing Page © < Clubs v

HALLAWAY
by /inaplan
S&OP
Product Review > Demand Review > Pre-S&OP > Executive S&OP > Decisions
Ov
Qv
O x
04.2 New Product Launch > 05.2 Statistical Forecast Review > 06.2 Inventory Review > 03.6 Scenario Compare > 071 Action Items & Decisions > 071 Action Items & Decisions >
04.3 Product Rationalization > 05.4 Sales Forecast Review > 06.1 Production Planning > 071 Action Items & Decisions > 07.2 Forecast Performance > 07.2 Forecast Performance >

05.5 Customer Forecast Entry > 06.4 Capacity Planning >
05.7 Finance Forecast Review > 03.6 Scenario Compare >

05.3 Marketing Forecast Review >
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Implementation best practices
The U.S.E.R methodology



U.S.E.R methodology

Understand Sketch
The value The design
Identify the personas and key Wireframe the user
features that can enhance your experience and pages

planning experience

)
Execute

The plan
Build apps and pages after
completing the UX training

CQNT\NUOUS r%

ON
ITERATION - 0~ 0

Repeat

The process
Gather, share, and reflect
on user feedback,
incorporating what you've
learned
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Resources to get started

Understand Sketch
Identify the Value for your Follow the Model
context Design process

Leverage Front-to-
Back design

More UX Best Practices

USER Methodology overview UX Roles Overview

Leveraging Personas
UX analogies

o

- m
]
— N M

Execute Repeat
Take the e-learning Join the UX Research
Program

Follow the Planual

Keep up with the
Follow Best Practices Releases

Top 5 Best Practices Use the Dashboard Import Tool
MOBILE Best Practices

ALM for the UX

Forms Best Practices

Copy Branch Best Practices
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https://community.anaplan.com/t5/UX/ct-p/platformux
https://community.anaplan.com/t5/Best-Practices/The-Model-Design-Process/ta-p/33544
https://community.anaplan.com/t5/On-Demand-Courses/Front-to-Back-Model-Design/ta-p/63617
https://www.anaplan.com/join-anaplan-user-research-program/?_ga=2.101130433.1984413415.1597104072-412489290.1578936689
https://community.anaplan.com/t5/Releases/bg-p/Platform-Releases
https://community.anaplan.com/t5/Training-Resources/ct-p/NUX_Training
https://community.anaplan.com/t5/Planual/ct-p/ThePlanual
https://community.anaplan.com/t5/Best-Practices/tkb-p/communitykb/label-name/ux
https://community.anaplan.com/t5/Best-Practices/UX-Transition-Overview-of-the-U-S-E-R-Methodology/ta-p/83721
https://community.anaplan.com/t5/Best-Practices/Implementation-Best-Practices-Leveraging-Personas/ta-p/93135
https://community.anaplan.com/t5/Best-Practices/Understanding-Anaplan-s-UX-with-Analogies-FAQs-and-Best/ta-p/68747
https://community.anaplan.com/t5/Best-Practices/UX-Roles-Overview/ta-p/70813
https://community.anaplan.com/t5/Best-Practices/Top-5-Design-Best-Practices-for-UX-Desktop-and-Mobile/ta-p/81648
https://community.anaplan.com/t5/Best-Practices/The-MOBILE-Way-Best-Practices-for-Building-in-the-UX-for-Mobile/ta-p/94889
https://community.anaplan.com/t5/Best-Practices/Application-Lifecycle-Management-for-the-User-Experience/ta-p/65921
https://community.anaplan.com/t5/Best-Practices/Capture-New-Data-From-Your-Users-with-Forms/ta-p/61661
https://community.anaplan.com/t5/Best-Practices/Copy-Branch-Workaround-for-the-User-Experience/ta-p/98143
https://community.anaplan.com/t5/Best-Practices/Leverage-the-Dashboard-Import-Tool-to-Migrate-from-Classic-to-UX/ta-p/93231
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Management Reporting - Paramétrage

< Management Report Package © & o -
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MONTHLY MANAGEMENT REPORT 2021
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