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Unlock higher conversions for your e-commerce business
with our Cart to Click SMS marketing strategies. Boost
sales through effective SMS techniques.

Finding ways to attract and convert prospects into committed
buyers is crucial for every e-commerce business. For the small e-
commerce business owner, every sale counts, and an effective,
affordable p-commerce marketing strategy is crucial. A single
abandoned cart could represent a significant amount of the day’s
revenue. Meanwhile, for all businesses, the volume of abandoned
carts can translate into significant lost potential.

So, how can businesses reduce cart abandonment rates? While
customers leave items in their carts for many reasons, EMS|

for e-commerce companies may be the answer.

With text message marketing, customers can receive a gentle
reminder straight to their mobile devices about the items they've
left behind, accompanied by a limited-time discount or personal
recommendation that prompts them into action. SMS marketing
strategies give loyal and new customers the nudge they need to
take action while enhancing the overall shopping experience.

And for e-commerce brands, SMS marketing for e-commerce can
foster better customer relationships while boosting conversions.
Keep reading to learn more about e-commerce SMS marketing
strategies, how they work, and how to use them to boost sales.
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Role of SMS marketing in enhancing
e-commerce conversions

SMS is personal Text message marketing can help bridge the gap between interest
and action. Consumers often face distractions or hesitations that

Text message marketing prevent them from checking out with items in their cart, leading to

can help build relationships abandonment or postponed purchases.

with customers,

encouraging them to SMS marketing for e-commerce businesses, with its direct reach

complete purchases. and immediacy, can be a tool to re-engage these customers and

nudge them to finalize their actions. A well-timed text message can
remind shoppers of the products they showed interest in, offer them
incentives for checking out, or provide them with the reassurance
they need to make a final purchasing decision.

In addition, the personal nature of SMS messages can increase e-

commerce sales by fostering a more personal relationship, allowing
businesses to customize offers and build trust.

Understanding cart abandonment

What causes cart Cart abandonment is the phenomenon that occurs when shoppers

abandonment? add items to their online carts but leave the website without
completing the purchase by checking out. Abandoned carts are

1. Shipping costs missed opportunities for businesses since the customer showed

clear intent to make a purchase but was deterred at some point

2. Mandatory during or before checkout.

account creation

3. Complicated The impact of cart abandonment can be significant for businesses,
checkout process directly affecting e-commerce sales and revenue. High rates of cart
abandonment signal an underlying issue with the e-commerce store

4. Security concerns
or sales process.

5. Using the cart

as a wishlist Unfortunately, many factors can lead to high cart abandonment

rates, including shipping costs, mandatory account creation, a
complicated checkout process, and concerns about security. Some
customers may also use the cart as a wishlist without the intent of
an immediate purchase.

Industry insights suggest that cart abandonment rates hover around
[70% across various industries, highlighting e-commerce
businesses' challenges in converting interest into sales. Businesses
with higher-value products or more complex purchasing decisions
tend to have higher abandonment rates, but those of all sizes should
constantly seek new ways to reduce cart abandonment rates.
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Leveraging SMS campaigns for

cartrecovery
SMS and cart recovery SMS marketing for ecommerce businesses can help reduce cart
abandonment rates by directly communicating with customers.
SMS messages to customers With its immediate and personal touch, it offers higher open rates
can add a personal touch than other types of digital marketing. The immediacy of text
while highlighting incentives, messaging campaigns can be instrumental in recovering
encouraging them to return abandoned carts by reminding customers of their unfinished
to their purchases. transactions or offering incentives to complete the purchase.

How effective your SMS marketing strategy is for cart recovery
depends on the content. Messages should be concise yet
compelling, incorporating personalized offers or product
recommendations. An effective message might highlight product
benefits, offer a limited-time discount, or simply remind the
customer of the items left in their cart.

Timing is also crucial. Inmediate text messages after a cart
abandonment are a helpful reminder, while a follow-up the next day
could provide an added incentive. However, sending too many text
messages to your customers too often can be counterproductive.
Typically, 2-3 text messages are recommended over the course of a
few days.

Your SMS text message campaigns should also adhere to regulations
and respect user privacy. Always obtain clear consent before
sending cart recovery messages and provide easy opt-out options
for those who no longer wish to receive such communications.
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Building an effective SMS
subscriber list

Opting in A robust SMS list is the foundation of successful SMS marketing
campaigns. SMS marketing strategies might include:
Integrating easy SMS opt-ins

can help you begin + Promoting the benefits of SMS messages.
communicating effectively « Offering exclusive deals to subscribers.
with customers right away. » Leveraging your e-commerce website’s user experience.

A well-designed site can seamlessly integrate SMS opt-ins,
enhancing the customer journey. Integrating SMS opt-in
mechanisms during the checkout process ensures accurate phone
numbers are provided, and customers provide consent to receive
promotional campaigns directly to their mobile phones.

You can use your p-commerce website’s design effectively with

pop-ups that can encourage visitors to subscribe to text message
campaigns and alerts. You can also embed opt-in forms on popular
pages or during the checkout process to capture customers
interested in receiving SMS marketing messages.

Personalization and segmentation

In SMS campaigns

SMS personalization Generic text messages won't have the same results as personalized
ones. SMS marketing automation allows for the personalization of

Segmenting and your SMS messages, be it by addressing SMS subscribers by name

personalizing your or referencing their past purchases, which can enhance conversion

customers by using data rates. Personalized messages often feel more like a friend's tailored

can create highly relevant recommendation than a business's mass marketing effort.

messaging that drives

conversion rates. Leveraging customer data is key to effective personalization.
Businesses can create messages that resonate and encourage
action by understanding a customer’s past purchases, wish list
items, and browsing behavior.
Keep in mind that not all customers are the same. Segmenting your
SMS list based on factors like purchase history, location, or product
interests allows for more targeting and relevant messaging. For
instance, you can have an SMS marketing list for customers who
purchase pet products and send SMS texts about deals on dog toys
or treats.

Mailchimp & Co Join the community at pailchimp.com/andcd 5


https://mailchimp.com/resources/website-design-tips-that-help-you-sell-more/
http://mailchimp.com/andco/?utm_source=email&utm_medium=email&utm_campaign=38147_partner_resource_center_eng_engage_resources_es_prc_202302

Creating a seamless
shopping experience

What customers want Consumers expect a shopping experience that’s consistent,

. reliable, and intuitive. From browsing to post-purchase support,
1. Consistency every touchpoint can potentially elevate your reputation.
2. Reliability Integrating SMS marketing software with other marketing
channels can offer a smooth experience, foster trust, and ensure

3. Intuition . .
timely communication.

Integrating SMS with other
marketing channels

Cross-channel basics To create a seamless shopping experience, various marketing

channels must work in synergy. Integrating your SMS marketing
Your SMS marketing should platform with other marketing tactics and strategies can help
complement your marketing businesses capture customers at various stages of the buying
across all other channels. journey.

A social media ad might pique a customer’s interest in flash sales,
while a timely SMS can nudge a customer toward making a final
purchase. Similarly, e-commerce SEQ can attract customers to your
website, where they can sign up for SMS marketing messages.

Consistency in cross-channel marketing is crucial for building trust.
If a brand promotes a sale with social media ads or email marketing,
an SMS campaign about the sale should align in tone and
messaging. This consistent messaging ensures customers receive a
uniform brand experience, regardless of the marketing channel.

The integration of SMS with other marketing channels can also lead
to data-driven insights. By analyzing customer interactions across
different platforms, businesses can refine their SMS messaging and
targeting. For instance, if a customer frequently clicks on email
promotions but only finalizes their purchase after receiving text
messages, it may indicate that the SMS marketing campaigns boost
conversions while emails support those efforts.

Multi-channel analytics can also help businesses identify patterns,
optimize their campaigns, and ensure that they're delivering the
right message at the right time through the most effective channels.
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Using SMS to provide real-

time updates
SMS updates SMS marketing efforts are immediate and allow you to send existing
customers transactional messages that keep them in the loop.
Keeping your customers Businesses can use this benefit to send transactional messages that
informed is essential. SMS provide real-time updates like shipping notifications and order
messages can provide up- confirmations while providing customer support and assistance via
to-the minute updates on text messages.

shipping notifications,
customer support, and
more.

Post-purchase communication can help build long-term trust.
Sending SMS subscribers notifications confirming orders or
providing shipping updates ensures customers are always informed
and know their order is on its way.

Beyond promotional text messages, text messages can also serve as
a platform for customer support. Businesses can offer assistance,
answer queries, and resolve issues via text.

This direct line of communication can be valuable in fostering a
positive customer experience. When customers know they can
expect quick and timely responses via SMS messages, it builds
confidence in the brand. Additionally, the flexibility of SMS
marketing allows for proactive problem-solving. If there’s a delay in
shipping, businesses can instantly inform their customers.

By keeping customers informed and ensuring their concerns are
addressed via text messages, businesses can mitigate potential
frustrations and turn a negative customer experience into a more
positive interaction.
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Ensuring long-term success with
SMS conversions

SMS and Mailchimp SMS marketing for e-commerce is most effective when integrated
into a comprehensive marketing strategy that focuses on customer

Mailchimp's suite of SMS engagement and loyalty.

tools can help you both

implement and adapt your With timely messages, you can build loyalty programs to reward

SMS strategy on the go. your most loyal programs, boost sales for e-commerce stores, and
enhance your overall marketing strategy with effective
communication. SMS messaging strategy shouldn’t be viewed in
isolation. Instead, it should be part of a broader marketing strategy
that includes various customer touchpoints.

It's essential to constantly monitor, adapt, and refine those
strategies based on real-time data and shifting consumer
preferences. Start an e-commerce business and engage customers
with Mailchimp today. Our offers robust

analytics, automation workflows, and segmentation tools vital for
SMS marketing campaigns. Achieve SMS marketing success by
signing up today.

Mailchimp & Co Join the community at pailchimp.com/andcd 5


https://mailchimp.com/resources/how-to-start-an-ecommerce-business/
https://mailchimp.com/solutions/sms-marketing-tools/
http://mailchimp.com/andco/?utm_source=email&utm_medium=email&utm_campaign=38147_partner_resource_center_eng_engage_resources_es_prc_202302

