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“It sounds like a great idea - lots of us want to 
get educated and make a difference, but don’t 
know how. This website provides an easier way 
to do this.”

76% 
... of young people said they are most likely to 
use the website on their mobile phone

Young people liked the design, simple, clean and friendly.  
Young people who are dyslexic said it was appropriate for 
them and suggested some changes.

The badge counting idea had mixed reviews, 
young participants really liked it, but older par-
ticipants didn’t and felt it trivialised something 
serious.

61%
... of young people want to be contacted by a policy maker 
via email, with text being the next best option for being con-
tacted (28%)

Young people said they are more likely to get in-
volved in policy as a result of this website (with 
52% far more likely and 38% a bit more likely. )

“To make the website more dyslexic friendly 
add different coloured writing if it’s a white 
screen / make sure it works well in Google 
Chrome, so people can use overlays / 
comic sans is the universal font for learning 
differences.”

Options or signposts for emotional support

Give young people a choice to be contacted by email or text 
by a policy maker

Tie profile completion/contribution in to a prize 
draw or something so it could be even more 
attractive

Option to add different inputs to allow everyone to access it 
because some people may find it easier to write what they 
think, others may find it easier to draw. Some people like 
to draw what they mean and then add some text to explain 
what’s going on.

Chat rooms for live conversations on policy 

Quick exit button 

Allowing people to start petitions, links to already existing 
petition websites, allowing people to start groups for 
certain political and ideological movements and this can 
help schedule real life events, allowing debate rooms which 
anyone can access and discuss different events in the 
political climate.

Having to create an account if your only 
interested in engaging a little bit 

Many of the young people we tested this with 
said they don’t read blogs  (65% from the 
instagram poll don’t use blogs). 

“Instead of ‘what are you an expert in?’ you 
could have something like ‘What are you 
interested in?’ or ‘What are you passionate 
about?’ because the word expert could maybe 
put people off selecting ones that there 
passionate or interested in because they don’t 
think there an ‘expert’.”

Make the landing page simpler with less 
information on the front page


